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mAEDisclaimer

ANARBARBGSIEROERAE ( [2F] ) &6, UERIWEI—RSEZH., AaTEEEHYTE
ZERXERANEHREAHENBERAWIASHEAIEFES, SBREREATESHIRES!.
REFZWEWERIBR T, NMEERSRIILSFEERM . SNBERERIER, FIFEEEEN
g, ~Ess. BHREnd EZNEE W SElSRERI=.
REIARSAANE R R BE AR S HIRIEEE I, A EfFLHEEE, AR AERESKEA 4R
RFEVEHEIRER (WSEBHEERR) ARSI,

This presentation is prepared by Great Wall Motor Company Limited (the “Company”) and is solely for
the purpose of corporate communication and general reference only. The presentation is not intended
as an offer to sell, or to solicit an offer to buy or form any basis of investment decision for any class of
securities of the Company in any jurisdiction. All such information should not be used or relied on
without professional advice. The presentation is a brief summary in nature and does not purport to be a
complete description of the Company, its business, its current or historical operating results or its future
prospects.

This presentation is provided without any warranty or representation of any kind, either expressed or
implied. The Company specifically disclaims all responsibilities in respect of any use or reliance of any
information, whether financial or otherwise, contained in this presentation.
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Industry Overview——2026 H1 Top 10 Countries in Global Auto Sales Volume

.....

2026£F ¥ FE LIRS FHERTHIER R FELLIGIE

2026 H1 Top 10 Countries in Global Auto Sales Volume and YOY Growth

-4%
15.02 20268 L, RESERITEEHN4703.85, AL TE04%, FERFHESES—, £E. DESEH
IEI/\n:u
PRNIFIEZ. ={iL,
In 2026 H1, total global auto sales amounted to 47,038,000 units, representing a 0.4% YOY decrease. China’s auto sales ranked the first,
followed by the US and India.
=, M ITuE, BFEikiE18%; BE. RE. FZE. BEAFEREETNME, KEMERIESE.
e
3% %ﬂ{{i&mzﬂﬁﬁiﬁtm
India, Brazil and Europe saw rapid growth, with Brazil’s sales increased by 18%; Germany, the UK, France, Italy and other major EU markets
8.11 continued to grow, driven by rapid NEV penetration and the popularization of electric vehicles.
19% Bf: BAB
2% Unit: million units
3.21 5% 18% 8% 1% 39
2.39 ° ° -1%
1.62
l . 142 1.30 1.06 1.03 0.97
FE ESES] ENE =F:N EE (i ESiES =E BAF IEX
China The US India Japan Germany Brazil The UK France Italy Canada

2HEFE: Marklines/ Source: MarkLines
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Industry Overview——2026 H1 China Auto Market Monthly Sales Volume and Growth Rate

¢ 20265F LT, ERNRERFTREET, ERFHOMENBEFXSMTIES, BIEHinEEIAEN,501.75%8, REETRE4.1%.

In 2026 H1, domestic auto demand was under pressure and weakened, but auto exports surged significantly, easing industry pressure. Overall market sales reached
15,017,000 units, representing a 4.1% YQOY decrease.

¢ HNTEFE, mHEBLRER, BEHEER BB R,

Entering Q2, the market trend exhibited marginal stability, with monthly sales volume declining within a narrow range.

20265F FEFRESEFHin R EHERFLLRE
B /HE In 2026 H1, China’s auto market monthly sales volume and YOY growth
Unit: 10,000 units

350 - 0.0%
S 0.5% _25% _2-1%
300 -3.2% -3.2% -2.0%
250 875 -4.0%
93 103.7 6.0%
200 68.1 90.1
-8.0%
150
67.2 -10.0%
100 -12.0%
50 -14.0%
-15.2%
0 -16.0%
18 2 H 38 48 58
Jan Feb Mar Apr May Jun
55 Domestic sales H[] Exports [EILLIEE YOY growth rate

HIERE: HETET IS/ Source: CAAM
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Industry Overview——China’s NEV Penetration Rate

& TR, FBERSETIHSEREFIRTT, 20265 X FHBERMIZSERN49.6%, BRI 3MEDR.

In recent years, the NEV market penetration rate has been accelerating over the years. In 2026 H1, the NEV market penetration rate was 49.6%, increasing by 5.3
percentage points YOY.

& 20265 L35, MESERGHH—ZT AE33.2%, iEEREMNNSERME NEE16.4%,

In 2026 H1, pure electric vehicle penetration rate further increased to 33.2%, while PHEV penetration rate slightly decreased to 16.4%.

gy Fa FREIFRRER S S iEE

Unit: "000 units China’s NEV penetration structure
18000 31 2% 33.2% 35.0%
16000
30.0%
14000 ZM
22.2% 25.0%
12000 [0)
2050 10,737
10000 2008
7.719 16.4%
8000 1 64% 1 71 % 15.0%
6000 6,685
10.0%
- 5,467 981
o e
2022 2023 2024 2025 2026H1
e FREETURE S DHEE SFRtHE iEEIUERINEER —— SRR
PHEV sales volume EV sales volume PHEV penetration rate EV penetration rate

HpESE HETETINE/ Source: CAAM
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Industry Overview——Industry Overview——China Automobile Exports

& 2026F F¥F, PEISEFELHOHEEAX509.6 54,
EILLIE65.3%, HHIFEEEAZE33.9%,

In 2026 H1, China’s auto exports increased by 65.3% YOY to
5,096,000 units, and their share of total sales continued to
rise to 33.9%.

& A EFFHOXEETE, Rt ERAEFES
EHOBERZE1,000/54,

As H1 exports far exceeded expectations, CAAM has raised
full-year auto export target to 10 million units.

¢ 2026F E¥F, FHeRSFEHOSLERE
46.2%.

In 2026 H1, NEV exports’ share of total exports increased to

46.2%. /

HHELE: BEFSETIWIS/ Source: CAAM
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2022
mm HOREHEE

Auto export sales volume

FREISZEE OMEREEEL

China’s auto export volume and change in export structure

S 49
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[ Lo 462% L,
E E 40.0%
E E 35.0%
49 =5 33.9%
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10.0%
5.0%
0.0%
2023 2024 2025 2026H1
OPESRESEEL — HOFEERSE GL

As a percentage of China’s total auto sales volume

NEV exports’ share of total exports
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Industry Overview—— Passenger Vehicle Sales Composition

20265F FHF, SUVEREARRIER, mHERENMRBTESR, FFEmRhOREILTE7 4B R, ERMpENEE.

In 2026 H1, the SUV segment grew rapidly, with its market share rising by 8% points YOY. The sedan market share dropped by 7.4 % points YOY, but all other market segments exhibited relatively stable performance.

- -'o i —'o i —'o V= ey

\s N \S N \s N \ N/

\A N/ \/ N/ \/ N/ \A N/

%,60.6% Yy Y¥34.5%y ¥ 3.8% ¢ Y 1.1% ¢

\’. “f \'. “/ \'. “/ < -

=N 2 2 g T 0
EoBIZ IR SE R4 ZRIRS XX BISFAE
SUV Sedan MPV Crossover

48.97 5

489,000 units

438.9F7 4

4,389,000 units

770.6 5%k

7,706,000 units

& 8.0%

HHELE: BEFSETIWIS/ Source: CAAM

W 7.4% W 0.4%

13. 784

137,000 units

W 0.2%
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Industry Overview——O0Off-road SUV Market

¢ 20265 E¥F, #EFSUVIIZLERSN EE,
1853 mmhELA46.7%mh HERMUFIE—, 185m
AR, mhHEEN6.1%, NmEtER
D HIAINE.

In 2026 H1, off-road SUV market concentration
became more obvious. TANK ranked first with a
market share of 46.7%, Haval ranked the fifth, with
a market share of 6.1%. The two brands together
strengthened competitive edge in their respective

market segment.

ZHEF R (RE22%/ Source: Vehicle insurance data

Bf: F&
Unit: 000 units

70.0 46.7%

60.0

50.0

40.0

30.0

20.0

10.0

0.0

L)
TANK

ER#ESUVTHIZEI A RS

Top 5 brands in domestic off-road SUV market
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ARRRA auh&B
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mm 26H1$HE
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E=ES
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Industry Overview——Pick-up Truck Market

[ o s, mEsEREEK, 20265 FEEREREI4HE, FHINKI4A%, ERHORREAME, A18.954, FEEHE.8%

Sales volume of pickup trucks continued to increase in recent years. In 2026 H1, pickup truck sales rose by 9.4% YOY to 343,000 units, of which 189,000 units were

exports, far exceeding domestic sales while sustaining a 19.8% YOY growth.

¢ KBRRFEREEANRFEEREER=, FEINEMD 7=,

GWM Pickup models ranked among the top 3 in domestic pickup truck sales, continuing to solidify its leading position in this market segment.

B Bae FRER-RHiAHE

Unit: 10,000 units Sales volume of China’s pickup truck market
49.9%
30.1%
158 18.9
12.1
19.8%
- -15.1%

2024H1 2025H1 2026H1
mm FREE HOHEE ERREEE ———HOREE
Domestic sales volume Export sales volume Domestic sales YOY growth rate Export sales YOY growth rate

HEFE: HETET NS/ Source: CAAM

B 8 EIRZ-~R20265F ¥ FHEMAEFE

Unit: 10,000 units 2026 H1 top 5 domestic pickup models in terms of sales volume

2.6
1.9
1.1 0.9
I I
Kipkke X138 =N EF=A Er=B
GWM Cannon Wingle King Kong Cannon  Domestic Model A Domestic Model B
—fHE [E[=ES
Sales volume Market share

HEEE: (RE220/ Source: Vehicle insurance data
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Operations Review——Sales Volume

20265F1-6H, KIS ESCIFEHEES7.58A%, Fib 20265FE1-6H, B/NRIHEEME28.904, FLUIEK
1#4£1.22 %, $HEMEREET, 45.46%, BIMEELIUFESRTT, AEEEKS(ZE.
In 2026 H1, Great Wall Motor’s sales volume of new vehicles amounted to 575,800 units, In 2026 H1, total overseas new vehicle sales volume amounted to 289,000 units,

representing a YOY increase of 1.22%. Sales volume continued to grow steadily. representing a YOY increase of 45.46%.The overseas sales proportion continued to rise,
becoming a core growth engine.

R PN ST =AY
B DA e Hh: A8 SEOMEER L
57.6 50.2%
56.9
55.5 36.0% 34.9%
23.8%
51.9
l 2023 H1 2024 H1 2025 H1 2026 H1

2023 H1 2024 H1 2025 H1 2026 H1 —CEIMNEE =i

Overseas sales volume Overseas sales volume share of total sales
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Operations Review——Results Highlights

EFFEWRN, BENCIREH RS

In 2026 H1, operating revenue and revenue per vehicle reached record highs for the corresponding period

AR S ERZE I NZRIR EFENRREFHZRN

Total Operating Revenue and Revenue per Vehicle Performance Gross Profit and Gross Profit per Vehicle

33
16.5
3.0
2024 H1 2025 H1 2026 H1 2024 H1 2025 H1
SR (127T) BN (HB7T) e EFE (127T) BZEER (HT)
Total Operating Revenue (RMB 100 million) Revenue per Vehicle (RMB 10,000) Gross Profit (RMB 100 million) Gross Profit per Vehicle (RMB 10,000)
B Z7T BT {Z7T

Unit: 100 million yuan Unit: 100 million yuan

3.3

2026 H1

FEFI= REIENTERINE R E S IEfES

Gross Margin Net Cash Flow from Operating Activities

104
42
19.9% 18.4% 18.4% 0
94 o

2024 H1 2025 H1 2026 H1 2024 H1 2025 H1 2026 H1 2024 H1 2025 H1

Cash reserves

647

2026 H1

iI: @%’Eﬁiﬁ@*ufﬂj}‘x% Note: Including cash and bank balances and wealth management products
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Operations Review——Results Highlights ——Quarter-on-Quarter (QoQ) Performance

ZIERRIFTERZEH SRR

Multiple metrics set new single-quarter records

BAfT: {Z7T

Unit: RMB 100 million

BARL: {Z7T

Unit: RMB 100 million

451

2026 Q1

83

2026 Q1

X125V 9N

Total Operating Revenue

EAE

Gross Profit

570

2026 Q2

104

2026 Q2

BRI AT

Unit: RMB 10,000 %Eui)\&gi%ﬂsu

Revenue per Vehicle and Gross Profit per Vehicle

170 18.4

3.1 34

2026 Q1 2026 Q2
mEFIAN mEBEEEF

Revenue per Vehicle Gross Profit per Vehicle

B e AINEINENE = RS IE 7 INE
BART: 27T Net Profit and Net Profit after Extraordinary Items
Unit: RMB 100 million 15

11
9
. 5 I

2026 Q1 2026 Q2
mEFE  mIAEEERE

Net Profit Net Profit after Extraordinary Items
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Operations Review——Financial Information

Errtafisse Balance Sheet

Bfij: AKRMEBEATT RMB Mn

#22026.6.301E #%2025.12.311F #ZE2024.12.311kE 257)
As at As at As at Cha? e (%)
30 Jun 2026 31 Dec 2025 31 Dec 2024 ge {7
IRBNEAFE
Current assets 140,568 137,647 133,538 2.1
Hrp:
Including:
BhEe
Cash and bank balances 30,641 ASEE Uz e
ey
ROMRRER 9,253 9,599 7,273 3.6
Accounts receivable
th arh >
RIS 17.838 23,848 41,100 957
Receivables financing
3R =EE
E’NE” R 89,422 87,641 84,182 2.0
on-current assets
MR=T 4
B RME 229,990 225,288 217,720 2.1
Total assets
== A
AE=y 142,597 137,396 138,727 3.8
Total liabilities
L =%
AR 87,393 87,892 78,993 -0.6

Total shareholders’ equity
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Operatlons Review——TFinancial Information
FliiZFE Income Statement
Bfi: ARMEBEATT RMB Mn
2026H1 2025H1 2025 235])
Change (%)

=

e O 102,101 92,335 222,824 106
Total operating revenue
5 18,759 16,974 40,202 10.5
Gross profit
SLFIE . 3,221 6,862 11,534 1531
Operating profit
HE T AERRAEFE
Net profit attributable to
shareholders of the 288 6224 2660 oIl
Company
EAERKEGT)
Basic earnings per share 0.29 0.74 1.16 -60.8
(RMB)
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Operations Review——Financial Information

Igixs3k Cash Flow Statement
. AEMBER RMB Mn

2026H1 2025H1 2025

= N et e £ g =1
é’:‘.:.IEE}J#EE’JD”u@m@%E{ﬁ e 10,436 9,215 40,355
Net cash flow from operating activities

DR TR A IS B
?Xﬁl%ﬂ’ugszkﬁlllbilﬁgm o '4,636 -1 0,1 09 _29,1 54
Net cash flow from investing activities

£ SR T —h = e NI
%ﬁl%ﬂ]#iﬂgimﬁlllbil%gm _3,304 '4,481 -1 3,445

Net cash flow from financing activities

IR E R ESEMNM RIS
Effect of foreign exchange rate changes -190 416 292
on cash and cash equivalents

ey N
e RAESMVVFEIER . 2,307 4,959 1,953
Net increase in cash and cash equivalents

HAARINE RIS FANIRER
Cash and cash equivalents at the end of 27,588 22,274 25,281

the period
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Operations Review——Significant Events

AREEEEER ItRERBEZS MR EZER LT

GWM ONE made its world debut New models were launched during the Beijing Auto Show
15, T FaskEk, REAAHT, BRREALSI 47, £3REZI700, ERAISHAHIRSRENRMLE 5,

VIAKER SOTRazs REms, FrEhEen SHHEDT REARIEALE
BT SRS ThHEeM, 58, IE#IEKPLUS, #hIVOXIEX L, FERafabsss

P ==
In January, GWM ONE made its world debut. The platform is compatible with _I*ZGII: °h I TANK 700 ORA 5 fuel . d hvbrid .
five powertrain configurations and achieves deep integration of active and n April, the al 'nleV\ll hed: i ’M H uel '\Q/ersmnpelm yd r\lNEvsr\sllg)r(l
passive safety systems leveraging its Al-native capabilities and dual VLA Were successively launched, in Vay, Hava aptor ,US an ;
large models. In future, it will expand into diesel hybrid powertrains to were officially launched, further enhancing the Group’s product portfolio.

complete the full-powertrain structure.

BRhIS S8 2KaH KIS EREFA IR S TGS E
ORA 5 had its global premiere in Bangkok > = GWM's team secured multiple championship titles at the Taklimakan
: Rally
2R, BhSERESELKESH, FESMNOMBHEEK ! = oo e o e s
S YERIES, ”L = L 65, 2026REKHENGHT2 ESEEE, T2 1008,
S | T23EPAN BINSE, SIEFE ARE .
" In June, at the conclusion of the Taklimakan Rally, GWM’s team won

the T2.E new energy, T2.1 ICE, T2.3 Production Class Manufacturer’s
Cups, achieving a dominant clean sweep in the production class.

In February, ORA 5 had its global premiere in Bangkok, Thailand,
demonstrating its niches in offering multiple powertrain options and world-
class styling and sophisticated craftsmanship.

FREERSITHES PUEA S AEAR R T
1,000th vehicle quality review meeting Opened a flagship showroom in the UAE
AR, KISESE1,000REERETHREM, REF21 s .
ERFEAVHIE ROUNTTH, =S IIREFEL 65, KT SRR TR EaTETL,
12 e D RS R T MR REIRTZEROSED.

In June, GWM’s largest overseas flagship showroom was opened in

In April, GWM conducted the 1,000th vehicle quality review meeting. It
Dubai, UAE, showcasing the Group’s commitment and confidence in

insisted on opening the vehicle evaluation process to the public for the
first time in 21 years, showcasing the entire vehicle quality evaluation brand awareness cultivation in the high-end market in the Middle East.

process and demonstrating its quality management philosophy.
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Operations Review——Haval

WESIKG, FHAS TS, FIHRIKHEE

Eyeing on the global market, deeply cultivating various market segments to open up new growth opportunities

BRIMZIE), BNDHERA

Leveraging the dual growth engines — domestic and
overseas markets — to drive sales volume

20265 CHFLMETRHE32.77 04K, APl
SMEE20.545%, FEECIE45.04%, HEohZEF!
ZEHL,

In 2026 H1, Haval achieved global sales of 327,700 units, of

which overseas sales amounted to 205,400 units, up by
45.04% YQY, driving profit structure optimization.

AR EFEETHIBIE

Strengthen competitive edge in the boxy vehicle market segment

i

st « = S r} (2,
IEH A EFRIEEASKURERS
%, BWER. ERRFIENINEAE, RKikH10 EHRIESK;
Hi4-2.0, SMES. SN TRIREERESERNE
&, BIDEEERETT.

Haval boxy car model leverages the Group’s global system and full-domain self-
developed technology to build competitive advantage. The two product lines —
Dargo series and Raptor series were enjoying robust sales at home and abroad.
GWM H10 became an instant hit upon its debut. Hi4-2.0, advanced intelligent

driving and smart cockpit bridged the gap in energy consumption and smart
features for hardcore off-road models, resulting in sales volume upsurge.

FMEmECIFR, INSEFEER
Deepen product category innovation to develop popular
vehicle models

RH 10T S 2 F FIM A/ RS, fIERE
UARFKEZEEDY, EHENER, REFEEFRD
BB,

GWM H10 started a new product category — large 6-seat boxy
vehicles — precisely targeting the large-family multi-seat market.
It became an instant hit upon its debut and secured a leading
position in the new energy boxy vehicle segment.
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Operations Review——TANK

185t icEE,

Bimt S EERICINE S

TANK's leading position in the off-road segment remains solid, achieving breakthroughs in both high-end segment and global expansion

= = =] ==
MEMEIFERA, SiRCAEE
The upmarket positioning has delivered significant results, with
continued enhancement in brand equity

20265 L, 1B @M EKEEIR.025W, £
FTB 7005 mhEBiRZSR, mhfimi B4R
Tt IEEBES AP FaTRBEZE, THM
rrmiMEREEREENMERE .

In 2026 H1, TANK’s global sales reached 90,200 units; the all-new
TANK 700 strengthened the brand’s upmarket image, and the
brand’'s premium continued to enhance. Leveraging the Qilin Hui
premium user platform to drive targeted community engagement, the
brand moved beyond product value to deliver community-based
lifestyle value.

EIR#EEFSUV iz LRI Hs%

Absolute market leadership in the domestic off-road SUV
segment

20265 L5, 1BemhidENHES.S8HW, R
FREEFSUVTLZ ISt L,

In 2026 H1, TANK’s domestic sales volume amounted to 55,800 units,
continuing to maintain a leading position in the off-road SUV market.

FEAGHIA-T, Hid-ZIUARGES, FIL "2F1" 7555,
T RS EST RSB IRATI58.44%,

Leveraging Hi4-T, Hi4-Z technology advantage, strengthened “full-
powertrain” presence. In 2026 H1, TANK’s domestic NEV penetration
rate reached 58.44%.

BINBIBISER, emRaRIEE

Overseas markets continued to gain momentum, driving
the brand’s global expansion

BE20265 FHF, HRmRFREHEESK30S
PERMMX, HRERN. B, BEINEESE
EHBiE5E300 Hid-T, 1853500 Hi4-TEZER, b3
FHNRITEE3 A5, REIEIK57.64%,

Up to 2026 H1, vehicles under the TANK brand have been sold to
over 30 countries and regions around the world. The Group rolled out
TANK 300 Hi4-T and TANK 500 Hi4-T in Australia, Brazil, Pakistan
and other countries. The cumulative overseas sales in 2026 H1 were
34,500 units, up by 57.64% YOY.
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Operations Review——WEY

MU E REAL AR,

EEmEEN, NESiRESEE

ERTEERTR AL E AN

Deepen intelligent strategy, optimize full-category portfolio, consolidate consumer mindshare and perception in the premium intelligent new energy market

U= §5 anhe R L Akl

Insisted on brand premiumization strategy

B EXEFRIHEEATLW, REK27.5%.
25-SORFITREIRTS, 1952 [VOXSIRAIL + 7
MIEWAAESDY + SILEEMPY | FRIEE, Kit
BIERARSIATSTE, XEREEL, EEk
——a

ST a8

In 2026 H1, WEY sold a total of 41,000 units, up by 27.5%
YOY.Deepened its penetration in the RMB250,000-500,000 premium
NEV segment; established a product lineup including V9X global Al
flagship + new 6-seat Blue Mountain SUV + High Mountain luxury MPV;
leveraged self-developed intelligent system and GWM ONE S platform to

facilitate brand premiumization and to strengthen its global presence in
the premium market segment.

R

+

ST el - AAABRE

Complete the premium product portfolio

VIX, VBXUFEIFmSmimFa]ia
EeimEs. BRRESFEE,
VIX, V8X was built on GWM ONE S premium platform, precisely

targeting the high-end corporate and quality-conscious family
customer segments.

Sl ¥ FHEERIEK186.04% , EIN
20265F1-6 AFEEEMPVIEEREZE,
In 2026 H1, High Mountain sales volume surged by 186.04%

YOY, making it the best-selling new energy MPV from January
to June 2026

BHEE

( RLAESEE S

Optimizing sales channel network

FEFERH—T
j;E

Eo

In 2026 H1, WEY strengthened its presence in the first- and second-tier core

cities, establishing one-stop sales-and-delivery stores to enable immediate
pickup upon purchase

SHzOEE, 2R B x—wr";uwﬁw

RE—4%, Fr— SO aEmhiNiEmEhOE, MERE
FRERSIT, ﬁjjﬁﬁﬁﬁﬁéﬁiﬁ‘ﬂ%ﬁtﬁﬁﬁﬁﬁ)ﬂ““%A%D

Focused on first-tier, new first-tier and key provincial capital cities, established
the brand’s flagship stores to set the benchmark for channel image and service
excellence and to provide strong support for WEY premiumization strategy and
the brand’s luxury image among users
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Operations Review——ORA

Jchitse, A%, 2N~ mAHLERAEE

Empowered by GWM ONE, accelerating global operations with all-new models and full-powertrain products

mhSERIGEh, FEEMESTH

Brand repositioning to establish a diverse customer base

PEEmEEMTTR, BAERNE—LENE, A
HRET B, KERF, BRERENE, 5
iRt TEOZRIAPER.

Total sales volume of ORA for 2026 H1 amounted to 26,000 units,
surging by 75% YOY.Following its brand repositioning, ORA has
successfully expanded its customer base from being
predominantly female to encompass male and family customers.
A more balanced user composition provides a broader customer
base for future new products.

BRALAAE 4 FRITHE2.6 5, FLLERT75%.

SRS, 1RmRIEIKIRSIZE

Globalization strategy, building a new engine for brand growth

KRR SE M SEkmA5sMBEY, HEV, ICEEhAMR,
BINTIANSA X, TREKERTIZES,
SLIHE SRR, WERMBIERKHSIE, B
R FRFEEEHEABRNTIRA.

Targeting the global market, ORA 5 has completed its powertrain
portfolio encompassing BEV, HEV, and ICE. It has successfully
entered multiple regional markets and covered key global markets,
realizing breakthrough sales growth and establishing a new engine for
brand expansion. Additional powertrain variants will be rolled out
constantly in the future.

JAEENHEE, EMINESRH

Empowered by GWM ONE, achieving value breakthroughs

= i

BUSEITTFEEmEF TRt ER, (KITRES)
AR, LM—ESP N REE, BaHER
7t BRRAIS BEVEEE! EThfR, FSLMERRE, W
BEfEEE RANMEFTR.

ORA 5 is the first mass-produced model built on the GWM ONE
platform that has been launched. Leveraging its native full-powertrain
architecture, it delivers market-ready products with multiple
powertrain options on a single vehicle platform, driving sales growth.
The launch of the ORA 5 BEV model has firmly consolidated the
brand's technological identity, empowering the value enhancement of
subsequent products.
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Operations Review——Pickup

IS IR E R FmREEinft. SEelt. SRR

Continuing to lead China’s pickup segment in driving breakthroughs in premiumization, intelligent technology and globalization

IR CiE4L2 8 FFHE S — ZHE, REiBIIMHIBRE 1 ( BEGAIEDNSS, IRASIKARIE

GWM Pickup has maintained its leading position in sales Multi-powertrain portfolio broadened overseas market footprint Backed by authoritative certifications, enhancing global recognition

PEML 27

volume for 28 consecutive years

LSIE L RBER

<& B o 12 FABRICA DA GWM BRASIL:
PRODUGAG NACIONAL, PADRAO GLOBAL.

K& EFLERHE0,17648, HERIHHE K £1-6 B BitH34,1625%, ELLIER27.5%, 7= KBRS THHT AT, BRBRIME IR,
300048, 1EL28FmaERE—. MESEESORMERKIMEX, RN, miE. EFES UEEETIRIMANCAP, FEC-NCAPAE R+
GWM Pickup achieved global sales of 90,176 units in 2026 H1, with BRI, EXSIINHRERNER, KEERE RIAZIMEMNL2HN, KREEKRRLTEKE; E
cumulative historical sales approaching 3 million units, ranking firstin = 32285/, SH. HEV. Hi4-T#B;BZoh5EfE, LIZEh B ERESEN . =EZIIN RN A, £BK=RIAR]

market share for 28 consecutive years. bé%EBEtljio }E}%@;‘g}%ﬂ-o
NP Ly e A : o E T ey AN o) From January to June 2026, GWM Pickup exported 34,162 units, increasin The GWM Cannon series has gained widespread recognition in
t:hfﬂﬁtljkiﬁk*@Hm‘T, TG%U' HUI}EFHH%EBEo by 27.5% YyOY. lts products reachedp ngr 80 countries and regiong overseas markets, repeatedly winning professional awards at home
. . worldwide, delivering outstanding performance in high-potential markets and abroad. The Shanhai Cannon secured dual five-star safety
moZEZE b, ir2 ©Uh CEmumm RSy CES EMNSIEE, it such as Australia, South Africa, and Chile. To address the differentiated ratings from Australia’s ANCAP and China's C-NCAP, as well as top
continued optimization of new energy product portfolio. demands of overseas markets, GWM Cannon offers multiple powertrain ratings across three major evaluation categories from C-IASI,
options, including diesel, gasoline, HEV, and the Hi4-T super hybrid, achieving global top-tier safety standards. Simultaneously, it has
successfully driving global expansion with its comprehensive powertrain received multiple prestigious media awards in Australia and Thailand,

portfolio. continuously elevating its global product recognition.



) NEEERR—REET

Operations Review——SOUO

RinBiSmEEeE, LBFEEHR

Premium positioning drives brand momentum, overseas expansion marks a new phase of development

4 (
mhE S infC s e IEBIMREEE FRESNHE, SFERARmERE
Brand premiumization unleashes momentum Accelerating overseas channel penetration Co-building sales network and brand’s value to consolidate its
customer brand recognition
S . '5‘1 N %

LS e zt;?
UNNMA HED
LUXURY

WVWORLD'S FIRST

TE PSSR MR O KRS ESREEME, FPAL B RS ARETR

20265 FHEF, KIRRHS2000K RIS E EAERTM. % \ s

SERE, moRf TR B . B, KRR oI, TAEE AR, FEEG, FERA, TR, BOERELER. e RRRe
FEE R IE S 20000:/7 RIS 2000 KA FEA R R SRRT RSB AR e, Clum. FBREARRAKARE, ST
B RAEE, FHEMKRI2055T, RFHERS IR AR, FERIESTS,

SOUO has established a strategic sales network across seven key Built brand culture around three core dimensions: car owner

In 2026 H1, the GWM SOUO S2000 family continued to optimize ) : > _ . -
its product mix, successfully completing the launch of the classic regions around the world, including Europe, the Middle East, community, SusercentriciysSand et ea i REEEE
cruiser variant. At present, the models currently offered for sale by Australia and New Zealand. In the Middle East, its coverage extends inibatives such as the Hainan owner motoreycle taurs; ceniersiage
GWM SOUO included two main product types—the S2000 touring to the Qatari and UAE markets. Furthermore, it has conducted local displays of user-customized paintwork at the Beijing International
motorcycle and the S2000 cruiser motorcycle—covering five adaptability testing and user test-drive events in Europe, Australia, Automotive Exhibition, and long-distance media test drives along

New Zealand and other regions, continuously enhancing the brand the Duku Highway in Xinjiang, rigorously tested and validated the

models, with the average selling price reaching RMB200,000. e I .
uncompromising product capabilities in real-world scenarios.

exposure and sales volume in overseas markets.
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Operations Review——GWM Commercial Vehicles
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Ermi¥, EFEXPESIR

. HAEWR

F R

Building a top-tier global heavy-duty truck brand, redefining China's high-end heavy-duty trucks, and pioneering a new paradigm of fuel

FmiElEEE, SRABETE

Comprehensive product mix with a multi-technology roadmap

op—— e

%
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GI70;REER
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More models in the future

KIE4x2, 6x488¥9, B4 / B / iSRRI
#: 10L/13LRaN. 573kW4aBEREErs, KB
B, IHBERI2026 FFFE—2027F4I%HL,; 7=

maktETRiEn=.

Leveraging 4x2 and 6x4 drivetrain architectures, strategically
deployed pure electric, hybrid, and plug-in hybrid technology
pathways. The 10L/13L hybrid and 573kW pure electric models
have commenced mass production, while high-capacity battery pure
electric and plug-in hybrid models are scheduled for market launch
between 2026 H2 and early 2027. These products are highly
adaptable to diverse freight transport scenarios.

efficiency for logistics heavy-duty trucks

IRIENRECH, BNE-RTDMREMAR

Software-hardware synergistic innovation unlocks new solutions for
heavy-duty truck fuel efficiency and safety

IBMRANRE-SRE DR, RERRETT,
Ay —, ~ N, o Ny —
Fins)SA, SETLBEMAE. FORE; AR STEKL]
ADAS SepiiEflIiNIaER, FHTenRESHING,
SF6R, BERAFENG—IEdEHIRRERITIRIT,

\. == > - —t

R DEEBERARIRIGRURIA A,

Inertial routing establishes deep vehicle-cloud synergistic capabilities.
Relying on cloud-based road condition prediction and vehicle-end dynamic
optimization, it achieves reduced fuel consumption and fault prevention; the
safeguard system integrates with ADAS to complete seamless control
handovers, effectively balancing safety redundancy with the driving
experience. In June 2026, the in-house developed 9-in-1 powertrain domain

controller for commercial vehicles won industry awards, demonstrating
authoritative recognition of the core component technologies.

LEfE Rt =T

Batch deliveries to leading customers

BB REITIEINEERT, THaSIRFE. F
BHLER Y, HEHRBRIERIEIIL, EBR.
. IXFE, BOKIEFHREUGHIZR,
R RSB .

Hybrid heavy-duty trucks achieved the industry's first 100-unit
delivery, completing batch deliveries to SF Express and ZTO
Express, advancing the commercialization of hybrid vehicles in
express and freight logistics; achieved market breakthroughs in
scenarios such as cross-border transport, cold chain transport,
mountain line-haul, and port container transport, continuously
expanding business coverage.
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Operations Review-- Ecosystem Globalization

HE2KAR, FHFIRESRE~mTES, A “"ONE GWM” miIEIRA REARFIREEEHE

SIS

MU~ mBiEEhiceik, £EMBETESLS

Guided by its “GWM ONE” product philosophy, fully advancing ecosystem globalization

» B miElEEHEEE, MREKBRAE.

Catered to global users, GWM is committed to delivering high-quality products and services. Driven by “ONE GWM” brand strategy, the Company strengthened brand recognition and enhances channel efficiency, while accelerating its
global market presence with a globally tailored product portfolio designed to meet diverse market demands

ﬁ#ﬂg&fg/ Brand Dimension:
ONE GWM{LEE, A&
R IEEEREES |, MER

REF LS BRI AT i
%EBE ZmEhREESE
BRZHHD 7.

The “ONE GWM” strategy uses
the master brand as the strategic
anchor to build two major product
portfolios—mass-market  value
and premium—while enabling
multi-brand synergy to cover
different market segments
worldwide.

Fﬁiﬁgﬁg/ Market Dimension:
FHENR=. '*“iiiﬂ,iFU%Fﬁ
W, R EGH. BN
e, HEFsEIM.
P ERF170ZMERM
X,

GWM newly entered markets such
as Poland and Austria, with
footprint spanning more than 170
countries and regions including
Europe, Australia, Africa, Central
and South America, Southeast
Asia, and the Middle East.

PRy

ﬁﬁg&}g/ Channel Dimension:
L FFRI IS EIR
200, REEFHEE
1,600z,

In the first half of the year, there
were nearly 200 new stores
added, bringing the total
channel store count to over
1,600.

c oty

Ecosystem globalization

Fﬁ:gﬁfgl Product Dimension:

[, BR. fuss. ®iMF
300, iEﬁSOO%%?%T\E””, *=,’§9I~FE
mE, 1B, BHEHIFSNEFE S
EUidTt, a7 EIn SR EFIRE Y
=7t

Multiple models—including TANK 300 and TANK
500—have been launched in markets across Asia,
Europe, Latin America, and Australia, further
strengthening overseas product footprint. The share
of high-value models such as TANK and HAVAL H9
has been increased, driving an overall improvement in
the profitability of overseas business.

%E HE%Z&E/ After-Sales

Service Dimension .

MEARIE, RBIZE. B
LR, EUEMHAETU KR
RESKMURSRE.

Improve global service quality from
four dimensions: technical support,

service operations, parts supply,
and digital-intelligent empowerment.
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Operations Review——Overseas performance

EIBATIRE, FISEHRESKARSHECHERNASRMm, LM "—F2aH" HEEK=mntR.

Leveraging the “GWM ONE” principle, developed products to meet diverse demands of global users; achieved a global product strategy offering “a single vehicle with multiple powertrain options”

i2¥/fadE1% (Australia & New Zealand / South Africa Markets )

+ 38, 1BFH6 ATIRART, SRNEREHR TR ERAFRE.
+ 4H, 185300PHEV L. BAR, =RAERE, EHISFAE,

chassis calibration specialists.

the Melbourne Motor Show.

ZRBBHi% (ASEAN Markets)

BRAISEIRARMRESEST, L "—FESaN" - mRIBINSithEF ST
HITHRER.

The global launch event for ORA 5 was held in Bangkok, adopting the “a single
vehicle with multiple powertrain options” product strategy to meet local users’
diverse mobility needs.

20265 EIRERER L, NEEER~mER, |HELSORA 5 HEVEIRS
HEkAIL.

At the 2026 Kuala Lumpur International Motor Show, the Company showcased
its full product lineup, with Haval Raptor and ORA 5 HEV making their Malaysia
debut.

April : TANK 300 PHEV was launched. In the same month, the ORA 5 made its debut at

fisEmE1H (Latin America Markets)

+ £#HGWM ORA S5{EBERMIZHRRIMTETHA.

- 1852300701535H6 PHEV S@HRAKIREERIET L.

market launch in Brazil.

Brazil.

% /1tdEb1i% (Middle East / North Africa Markets)
BHEERFRLT, RURHFRME SV ENEHHITIERE

Haval Raptor was launched in the Middle East, offering a new
mobility option that balances urban driving and desert
capability

KIS E BN AEM R T T B gL,
GWM opened its largest overseas flagship showroom in Dubai,
UAE.

March : The HAVAL H6 AT1 version was launched; the vehicle was tuned by Australian + The all-new GWM ORA 5 has significantly outperformed expectations in its initial

* TANK 300 and HAVAL H6 PHEYV flex-fuel versions have been officially launched in

EXilt5i% (European Markets)

68, BASHAINT. BAFIE
i b, EEreERMNTEITH
B.

In June, ORA 5 was launched in
Spain, ltaly, etc.,, steadily
expanding European market
footprint.
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New Car Models
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New Car Models —TANK——-AIlI-New TANK 700

-
14
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W—TRFERRNEXFERLT

Unique aesthetic design of Oriental strength

JREIRVRGDESRF, SMIRIhEER
o
Original Oriental strength design — fully

renewed inside and out.

M—EXHEZFRENE

Unique luxurious premium experience
BEHERVLIAKXIERRCoffee Pilot 4.0
NS MR FFNCoffee OSEHREEEE, 9
FAF R R B R BI H TR,
Equipped with the Coffee Pilot 4.0 assisted
driving system powered by the VLA large model
and the Coffee OS intelligent cockpit, delivering a
point-to-point  navigation-on-autopilot  mobility
experience.

=0

B—Z=HXHEREIN

Unique large displacement hybrid

#8#83.0T Hi4-TA12.0T Hi4-ZWEhA, &
EEEHITAR.

Offered dual powertrain options—the 3.0T Hi4-
T and 2.0T Hi4-Z—to cover full-scenario
mobility.

FFE¢SaE

Expanded user base

& "SHee+REe+HEF " PIEImAESUY,
PIANSHPARSUVEE, BEERSE
S hERRABZERF.

A new SUV category integrating intelligence +
luxury + off-road capability, tapping the premium
mid-to-large SUV segment and covering both

traditional luxury and next-generation premium
NEV customer segments.
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New Car Models ——TANK——-AIl-New TANK 300

-
14

LEREFRLEF

Oriental aesthetics: squared and rounded in
perfect harmony

FER "HEEE" RitEFE, ZREWkK
SIEMRXKST, FIEERTFRSUVIEE
R,

Guided by the “Squared and Rounded in Perfect
Harmony” design philosophy, the tri-color palette
delivers high-saturation visual impact, creating a
free-spirited, boundary-breaking design expression
of the SUV

SR

Diverse Full-Powertrain Portfolio
BURBEHI4-ZEBRERANZEN, RILSREM
Hi4-T, JSiH. SEBMRAE, FZRSEEohik
#.

For the first time, it features the H Hi4-Z super
hybrid architecture, while also offering Hi4 T,
gasoline, and diesel variants—delivering a complete
range of powertrain options.

&

=F

SREEERZHPI

Full-stack intelligent interactive experience

1&# Coffee Pilot 3.05#EBNZE3¢F1Coffee OS 3.0%H8E
FERE, T RAREAVEFEMEIRL.

Equipped with the Coffee Pilot 3.0 driving assistance system and
the Coffee OS 3.0 intelligent cockpit, deliver an exceptionally
comfortable experience.

2= EmEFEEn

All-scenario off-road capability

tnBcAL, 117, 1BRES, BEalESHIEES,
BECA0 R R, 2.5MZ5]|. HMRERIoTHE,
—EBRSTTFINIR.

Standard configurations with 4L, crawl control, and tank turn,
delivering strong self-recovery and rescue capabilities;
complemented by 40 additional mounting points, 2.5-ton towing
capacity, V2L external power supply, and loT expansion—one
vehicle covering a wide range of outdoor scenarios.
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New Car Models——HAVAL——GWM H10

( 9"‘%&&5@7] E&Eﬁ'ﬁﬁg %ﬁmw New product category
Exterior Styling Capability Hardcore chassis performance = o )
P N *, \@Hm¥s UV Large 6-seat boxy SUV
EERSH_ N BB
TR, BETANT. WRREAT L ZITFRIUIRES — 1t Hid MPVEFE + B 2172 + I SUVEE
Million-yuan presence Super intelligent control chassis
MPV comfort + versatilg.eff-road full scenario + urban smart SUV
Square-cauldron design aesthetic, star-studded Standard 4WD with 2nd-gen Hi4 on all models //

headlamps, and flying-ridge taillamps

mEERSE i EsEEE

Spacious and luxurious cabin space Advanced intelligent driving capability
5138/5299*2050*1970mm 1B#Coffee Pilot 34EEN B RS,
IS/ = SRR T HENOAEE

Second-row walk-through and third-row Equipped with the Coffee Pilot 3 driving
seating are among the best in its class. assistance system

Enables full-scenario NOA coverage
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New Car Models——Haval—Raptor Plus

-

ERBERA—BIETR BRABEA—IRF

Bold, angular design —spacious boxy cabin Technology with an edge — AWD for all
FRE/CRE EERR R Hi4 5 gEPUaREE B A
HEE2850mm, {SF5EEE70% FRRRES + RERXCAR

Dual cabin layouts: 5-seat / 7-seat. . . . .
Hi4 intelligent 4WD electric hybrid technology.

. 0 HH H
2850mm wheelbase; over 70% space utilization. Electronically controlled dampers + light off-

road cruise control.

SEHBIEA—F=ER FHeRtRA—iHE s

Practical with an edge — Comfort-Oriented Cabin Technology with an edge — driving assistance
SINBLEER + SRR R IR+ R UENOA

BE IR E&R +EISREE/FER TR AR B ED

Multi-function seats + hot/cold dual-mode refrigerator. Dual-domain NOA for highways and urban driving.
Front passenger door-panel wireless charging + front Parking-to-parking navigation-on-autopilot assistance.

passenger seatback folding tray table.
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New Car Models——WEY—— V9X

- ESTEERT

First flagship model built on GWM ONE S platform Premium luxury cabin with exceptional spaciousness

BEEKEtREAIZNNF KA +2+2\EEIETE, HBAE

8, TAXESEEREST] =E, FELES—(BRR,

e SESE=wid HERE REAO LS

Fawered by the world’s first Al-native full- ﬁyw".‘ﬁuﬁﬁM Pvmm@gﬂ@{$54°

powertrain automotive platform, purpose- Featuring a balanced 2+2+2 six-seat layout and an

built for large luxury vehicles ' exceptionally spacious interior, it offers comfort for every
occupant—delivering a spacious cabin experience

comparable to high-end MPVs.

FRHISBRFLN =LV A

Oriental Design Aesthetics Strength Flagship all-domain driving control strength

EEERITAIE, B IRER, —RRES, ERHHERHAEHBINRS, BREEREX
INBEERE, ARERAABRRIER. D=HE, —EEREHRE, STIEHERE.

The front fascia draws inspiration from the double-eave hip An evolved super Hi4 all-domain hybrid system, paired

roof of traditional Chinese architecture, while the floating 3D with a self-developed full set of three core chassis

emblem serves as a striking focal point, a wraparound cockpit components and a wiple-layer inielligent CoElEtiEt
! that delivers precise handling.

\ that draws on the Oriental philosophy of living spaces.
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New Car Models——ORA——ORAS5

-y AR

| Global product philosophy /. GWN ONE platform technology foundation
Ry —EZH —ESEE — IKFEIIT P ARESMIREE, SCH
EZME" FREK, EASKAEF BEV. HEV. ICEZHIIRARLES
TSRS F RS, i, |

Powered by the underlying GWN ONE
Adhered to the design concept of ‘multiple platform architecture, enabling the parallel
powertrain options, multiple driving modes and rollout of BEV, HEV, and ICE variants.

flexible configurations”, this model is tailored to
adapt to multiple scenarios for global users.

R AR RERCE L o LR ES SRR IS
| Aclass-above intelligent features and capabilities | Aclass-above driving and riding experience
EHRKBE =B E RS, KE RNEREERE. PMERSSCRET
KEcEEER, BEEHIEL. 5, R RS E R R
Equipped with GWM'’s third-generation intelligent é)SQH:.'ﬁ'{ZISQﬁo

Balancing smart convenience, design appeal
and perceived quality, and practical comfort,
delivering an upgraded mobility experience for
young urban users and families.

assisted driving system, breaking through same-
segment feature limitations and delivering class-
leading driver-assistance capability.




BIERS

Section 4

RHsTI<ing

GWM Technology
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GWM Technology——GWM ONE Platform

FFea—MAREEI e

— : ) — )
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GWM ONE platform——a new industry model where all four stakeholders win 01 jJ ? o 02 EE; EG=y  Foundational Strength

- 82—k 41 To corporation: Maximum cost reduction éﬁé’l‘%ﬁﬁkﬁbﬁ’ﬂﬁiﬂzé, ﬁj:# W}E%%M@E%ﬂzk%, 390"'\1:?("::\%%%51&#5
\fE%I.k!lE’i; W?&FZFZFiEW ., and efficiency improvement 100kWhXEEith; FF—CHi4BEhsCIR4Fp e, EEEERAENXN.
Eﬂ*ﬁﬂéﬂﬁlﬁﬁ"—ﬁ{ﬁ:@%ﬁ Through modular design and supply-chain Z};U][IE\ 400km +éfEEE,ZiE|ﬁ,, ?EEE,Sﬁj\@:P%h . he f h
hE, SCIAFTRERShAY collaboration, achieving dual breakthroughs g2200km, I(;g:/ee raglzgr;pin;)r:fsst eC;)rseySten;,evrzlc:)rse; o 228

zl:}?éﬂ%UEgny?_éE&o I RN GRHT) G LEIeR7 S E R The world’s first native platform compatible with five manufactured independently, ensuring control over
major powertrain types, supporting a 100 kWh high- foundational technologies.

capacity battery. The new-generation Hi4 hybrid delivers

4-second-class acceleration and 400 km+ pure-electric

To user: a comprehensive value experience

s i
mF!ﬁE:%%_E“EE{ZB?‘% Full powertrain options, intelligent user range, with 5 minutes of charging adding 200 km of
I, %%{Z]SQ\_\L\ experience, and optimized vehicle range.

ﬁﬁiﬁﬂiﬁcﬂc operating costs.

03 gﬁgggﬁ Intelligent Innovation 04 EEE@E%& Innovation in vehicle

manufacturing

To industry: Redefining the fundamental

S FT TN s S| =
%%EE%*?EEE}SE%?E logic o.f?/ehicle manufacturing - | {ﬁiﬁjCoffgf EEA4.OI;A£\| OS. YWVLAX 1%%%?}&%%300+$ﬁ)ﬁ@{¢52000+$’x
Gy Redefining the fundamental logic of vehicle *E::, ?TEJEEEAIEEE:MS '14:1‘2]?\5, é&f}nba_]-}ﬁ; CI[:GR E_]-LE'HZ, -

WaddEN. + 1A manufacturing, driving the industry’s =104 FTEZEhH. SEELER

(=L iga] transition toward software-defined and , SRAWRDE]fi7 . BREEE,

H modular platform. SR (CRIED (B2 adts A Ot i A By modularizing the vehicle into 300+ standardized

large models, enabling a Al-native agent. hardware modules and 2,000+ software tags, it

] . enables disassembly, configuration, and continuous

Lk MHEBERE To society: Advancing green development evolution. A single architecture can therefore spawn

N £ A LTt Adapting to the global diversified ener models with multiple powertrains and multiple

lﬁ@ﬂéﬁ%)‘ﬂﬁbﬁén*@, mix pang contrib%ting to carbon-neut% configurations.

Hﬂbﬁ**ﬂﬁ@ development.
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GWM Technology——Parallel development of multiple energy technology pathways

AMES, SESERRATRER

Leveraging the forest ecosystem to forge a new landscape in multi-energy technology

@ 01 &EF AR

Pure electric technology

ZrRittSER

BE—sr. HKEKESHEIBAR, mE800VEEF
&, LH6CHEEFT, IDFRIFI#MES0%,

Diversified battery solutions and ultra-fast charging:
Covering ternary (NMC), LFP, and solid-state battery
chemistries, deploying an 800V high-voltage platform
to support 6C ultra-fast charging, enabling an 80%
charge in just 9 minutes.

BH=a—HRIK

IhEE=100-300kW, SEEERNFRARSEIM
HERZE IS MR RIS,

High-efficiency three-in-one electric drive system :
Power outputs spanning 100-300 kW, ideally suited to
a comprehensive range of vehicle applications—from
everyday family mobility to high-performance sports
cars.

SiCRR{LEERIE

RFRSE=RIIEEESMIAR, BROEEEERE, TR
LSRR R,

SiC silicon carbide electric control: Adopting third-
generation power semiconductor technology to
effectively reduce energy consumption and extend
driving range.

QE -
§ 02 @A

Hybrid technology
HIARARSIRISTHR, 23— BRHIATIIIIALRTZE
B, Hid-ZZEMIEsa 2 FRER, Fr—HRHI 2B EEAL
5, Rl mAEIHFESEE.
The Hi4 technology family has been iterated and upgraded, with
the all-new Super Hi4 delivering comprehensive breakthroughs
across four key dimensions. Hi4 Z has been deployed across
multiple TANK models, while the next-generation hybrid system

Hi2 has been introduced on the ORA 5—further strengthening the
hybrid product portfolio.

Hi4 48ERR

SCIIARIRNAE. PUBR{ADS, TR,

Hi4 Performance Edition: Delivers the experience of 4WD at the
price of 2WD, with optimal efficiency across all operating
conditions.

Hi4-T
ETERFaRNNEHECENRG, THEEEFTE.

It is a longitudinal parallel hybrid architecture built on the TANK

platform, specifically engineered for hardcore off-road
performance.
Hi4-Z

ERMEIRIRTT, RAGEIKAELMN.

Designed specifically for off-road scenarios, with exceptionally
long pure-electric range.

Hi4-G

THES,. HEERTEFFEITIE,

Designed specifically for heavy loads, towing, and engineering
work scenarios.

—' <\
o 03 SR

Hydrogen energy technology
SN RS
REEENRIA120kW, FEWTFFA80-
100kWHRFIFfm, BERHEUNES,
IRERN MR,
High-power fuel cell system
With a rated system output of up to 120 kW,
the platform also supports modular
development of 80—100 kW series products.

It delivers high energy-conversion efficiency
and strong environmental adaptability.

EfFME RS REAR
XAEEE<1.AmmiSEEASENR, X
&E180-240kW, THEEREAEN
KINFEMHF K.

World-class graphite bipolar plate
technology

Use ultra-thin graphite bipolar plates (< 1.4
mm), delivering power outputs from 180 to
240 kW, meeting the high-power demands
of heavy-duty commercial vehicles.

W) 04 IR

Fuel technology

AHEE OB AR S
FEGe3.0TSRMA M. 4.0TiISIHARD
NERAMER, EESHSHNIAZO
ROREEZR,

Breakthroughs in large-displacement core
technology : Successfully overcame key
technical challenges in areas such as 3.0T
diesel and 4.0T gasoline engines, holding the
core technological moats in high-end ICE
powertrains.

PR STERETAT
VISR LRI FRIARIRRIMAKTF, F]
BRI RIEN D S SRS RS IE.

Benchmark in thermal efficiency and
performance: The thermal efficiency of the
flagship V8 engine has reached a class-
leading level, combining extreme power
output with excellent fuel economy.
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GWM Technology——Intelligent Assisted Driving
KIS FE S SFES

Coffee Pilot 2 ZTEEENOA/CIZHEHPA/ Coffee Pilot 3 %liﬁﬁﬂiNOAﬁEAAVP/Iraﬂzé Coffee Pilot 4 ZTEIEHENOA/SF=/TA

ERe - 2EFTERHNOA AVP/EihES
100TOPSEAR . FE=ENOA, S 200+TOPS . EERIZAE, BEmRiMEE 700 TOPS . 2EFXEHTHNOA, ZiFA
S SRUSAER % B
- BEICIZR%E - BRIERERN, 1CIZERER - BRICIZAE, TAAVP
ZEE RN - Il + VLAKIREY
Mapless highway NOA/ Home zone

automated valet parking (HAVP)/
active safety
Mapless highway NOA, high
performance-to-price ratio
Automatic Emergency Braking (AEB);
Cross-layer memory parking.

Mapless highway NOA/ Home zone automated
valet parking (HAVP)/ active safety
Mapless city NOA throughout the country
Cross-layer memory parking, support both
indoor and outdoor parking; country, support end-to-end driving;
Universal obstacles detection, with memory- Cross-layer memory parking;
based road topology generation. + End-to-end+VLA Model.

Mapless city NOA/ end-to-end/ Home
zone automated valet parking (HAVP)/
active safety

Mapless city NOA throughout the

ZEPHEV ‘
Raptor PHEV W"’ ~ ‘ ‘
- — e/ o ISR TR VIX
sl <IpH10 1855400 'F.‘B}‘ All-New Blue Mountain
All-New High Mountain GWM H10 TANK 400 m Intelligent Advanced
—REHEMAX - — Edition
1852300
Second-generation Xiaolong MAX TANK 300
ZWPLUS 1852500 1853700

Raptor Plus TANK 500

TANK 700
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GWM Technology——Intelligent Assisted Driving

sEM AR, KHMBEHAR. B AR TR T4

Eyeing on user experience, completing dimension lifting across the full spectrum — from hardware upgrade and functional advancements to experience evolution

I ¢ Eimgngﬂ Enable driving assistance democratization \ \.\\

ISR Coffee Pilot 35, LU "BEAA, EEMAL JRORN, B A <
FRELTE, LNEYESIESE, 20268 FEE, Coffee Pilot SEEMIS. B Y
PLUSSEEER! FSTTAMELRF=EE, 1L B2 R S SRR, N\ W

\ i R

GWM continued to iterate the Coffee Pilot 3 system. By adhering to the core principles of “lower cost, higher performance”, ] : -

it steadily expanded the coverage across different vehicle models and accelerate the promotion of mass-market adoption SN : \

of advanced intelligent driving. In the first half of 2026, Coffee Pilot 3 reached mass production in ORA 5, Raptor Plus and \ \

other vehicle models, enabling a broader user base to benefit from the travel convenience offered by assisted driving. \ \,\
N

@ ¢ I&Lj&'ﬁﬁiﬁ-;ﬁ* Make breakthroughs in cutting-edge technologies

KiiS%F#EHCoffee Pilot 423r—UIBREISRRE, NAFHE "TEE. &EN. 28%.
— n LN 4+ N —_—t— \
a5 EEAKE. BRzRRCEHRT 2026505 LSRR, £#iE5700, FEhEVIX
\ N N 'd:l—). —_—— S AS /'_‘Q hfr ety LS
FHE, REARBELEERME. HRESin T mee, /Jmhir_ESmRERAREE,
GWM launched Coffee Pilot 4, a new-generation assisted driving system, delivering an intelligent driving experience that
listens, sees, thinks and earns the trust of the users. The system has already been installed on models including the 2026
Blue Mountain Intelligent Advanced Edition, the all-new TANK 700, the WEY V9X and other vehicle models, and will be

rolled out across premium models under the WEY and TANK brands, further strengthening the technology foundation
underpinning brand premiumization.
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GWM Technology——World Model

% ELE

Safer
e

KEZclipi)llZEE, MoEXSE]

Integrate end-to-end
Massive clip training data and a large-parameter MoE model

KIiSZE “Coffee Pilot 4” — RIEIRAYZSHRLNEE

GWM "Coffee Pilot 4" — The driving partner who understands you most

% HENE

More Comfortable

gi& Diffusion Head
HUBEHIA, REE T

Diffusion Head Integration
generates more human-like trajectories, delivering the feel of an

experienced driver.

A EERE

More Intelligence

IEEIREE

BT ESOG%E, SERHEEmA

Voice-activated driving
Turn right at the next intersection through real-time voice command input

A T

Personalization

MELEIIFZRICIZ

BENNEERUEIE S RERSIE

Personalized driving scenario memory
memorizes regular routes, delivering a seamless door-to-door automated
driving experience

A BRI

Peace of mind

I RIRERAERNIESIF
FEBELD

Real-time vehicle status is relayed through the cockpit voice assistant, giving
passengers greater peace of mind

BT

Driving memory

RPEEHEA

User voice input

EERR!

Intent recognition

EERD i AR EY

Cockpit cloud large model

(SR

Sensor input

2D Ef&

2D image

BEV #HE

BEV characteristics

BERSEA

Self-vehicle status input

ZSE1ERRE

Spatial Intelligence

SHnig<

Navigation command

B

Direct control

3D Occ=s|g]

3D Occ space

Token

o VLA 3B MoE
J (BIHERIZEER)

Expert-led driving scenario calibration

HZmNE

Trajectory action

CoT #38

CoT reasoning

ES T

-t =
SER .
o Scar wedrsanding BEEIR
- Detection (E@ I*J *Eﬂ)
B N
5
- it N
- L1537 IR
- ?E *I\ Behavioral reasoning

Road structure
-Lane markings
Traffic lights
~Topology
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GWM Technology——Smart Cockpit

KIRSESREERTS

GWAM intelligent cockpit platform

Coffee OS 1&2 Coffee OS 3 Coffee Al OS 4

B ] . . —itE . SoC: EiE8295/8295P .
P\Jggvms . ggﬁ: T(l),SEKs E)slvsnps © ZERE e e P e it E‘;ﬁi ';J?IETDQI\;IPS
REERAVM - GPU: 1100 GFLOPS ¢ ARHESSIES AT o © ORRAIUIZE . GPU: 8100 GFLOPS
WEVSG + NPU (Al) : 34 TOPS ) gggﬁ?ﬁg = %%J (Q)Gé 30/60 TOPS . FFEOAILRS - NPU (Al) : 320 TOPS

Coffee OS - W7 16GB e o . . : 64 GB
ggﬁeaxiewz Otz + TfE 64 GB - AEES=EE - TiE: 256 GB HESESRE : mf.

/2O A . EiCoffee OS 3 . sy . SRS L e
Storage: 64 GB . SHFERE o SEEmEdBE + Zero-level Al Ulinteraction
. en Al ecosystel

e
=
Self-developed Coffee OS ' SEHIFES

Self-developed GUX1.0/2.0 ecosystem

- Coffee Al OS 4

20214F 2024F 20254 20265F
RSB EE RS S B MESHELE  SAERR A, sy sl esiO0F
Coffee OS EEERRMA HRIWSESY  OELEEL, —RIA%RES BRSNS A
1T ERREE8155 K, 1856 Coffee OS 38  JMAX, £FiiB7=400, 18 REFTEAIRG. AIESSAINF
AFIF RS SRR BTHRSE 5500, BRESSARER, ARFITIEAl REBRZR

> = i " 4\ i
WEY’s all-new Blue Mountain jﬂﬁgﬁﬁ)ﬁ' 'ﬁ Ey? §EI:| EE Next-Generation Coffee OS 4 to be rolled out across more GWM
WEY Mocha installed GWM's self-developed full-stack Coffee OS intelligent installed (_BWM_’S all-new ) 1{{2'-‘3‘& models; mteq&ﬂed reﬁmng of the AI. system, Al ecosystem, and Al
cockpit system Coffee OS3 intelligent cockpit W applications creating an Al-native smart space for users

system. Continuously expanding model applications, including
strategic models such as the all-new High Mountain,
second-generation Haval Xiaolong MAX, all-new TANK
400, TANK 500, and ORA 5, delivering the “Five
Excellences" intelligent experience to more users.
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GWM Technology——Intelligent Cockpit

IS SR BE RIS RERAE R ST

Developing a full-stack self-developed intelligent cockpit system

I Coffee OS 3 i&E{CFH R Coffee OS 3iterative upgrades

KIS EREZURPERAZL, FEEHRHCoffee OS 3FNERFARK. E#iUCoffee OS
3.AMRA, EIFEERGIAFEXK, MHED. ME. TRIARMIRSS, SEETEERVIX,
GBI OTAIEXZEE S FEL,

GWM consistently centers on user needs, continuously advancing the iterative upgrades of Coffee OS 3. The latest
Coffee OS 3.4 version can accurately perceive user demands to deliver proactive, personalized, and exclusive

scenario-based services. It is already equipped on the WEY V9X and will subsequently be rolled out to more models
through OTA updates.

=
Q Coffee Al OS 4 }Eﬂigﬁﬁlﬁiﬂﬁ Coffee Al OS 4 native intelligent cockpit

EF T RESENERTSH, KESFEIEINRFRCoffee Al OS 4IREFEMRES, #Kitim
=R KiMaster-AgentZ8ty, H—ERCARANEZRSE, S5AFIIR. IR
BT EHEFK, BLMRMERL. AL, ARFRET<24NEEXIR. 217
=, SHRERENNERERS.

Powered by a next-generation, ultra-high computing power cockpit chip, GWM is accelerating the R&D of the Coffee Al
OS 4 native cockpit system. Relying on the device-cloud integrated vehicle brain architecture "Master-Agent", it further
deepens the all-scenario penetration of Al technology. By integrating user habits, environmental changes, and scenario

demands, it will achieve device-cloud data synchronization and closed-loop evolution, providing users with 24/7 all-
weather, full-scenario, and end-to-end proactive smart services.
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GWM Technology

A A+FE

Al inside- Visually appealing

AlVIZZE{RSS

AlUI interaction experience

H——Coffee Al OS 4

KISESITARFGCoffee Al OS 4: Al[FEEEE(NF

GWM's intelligent cockpit system, Coffee OS 4: Al-native intelligent companion

A Al+137F A Al+iFHT

Al inside- Entertaining

A Al+IF0R

Al inside- Excellent auditory experience

e EA’TEHSEEE)JHI?%l hiFEEABAgent

e Agent of Visually appealing, User-friendly, Entertaining, Excellent auditory experience,
Highly intelligent
Coffee Link ZREXE/Z&EE AlUIfEZE MHREETE ADAS
Multi-screen interaction / Multi-modal interaction AlUI framework Performance management
CPU Limit/sSS /AR B/ R
ERlEE ERIER AHETE.

Coffee Vision FEFA e sEsha g controls

Privacy Safety Rendering engine

Coffee Al Sound STR

CPU Limit/ dynamic frequency/ concurrency
management/ startup management /

BEIRS/ESEES
=/ MR
%}Eiﬁi‘l’ig% '&ag*ﬁ;ﬁ'—igﬁ Int tell igent drivi g services / intelligent
HAL Exclusive design language Performance standards and baseline:

driving scenari os/pe rsonalized
intelligent driving / ...

RS (KB TE)

Kernel system (allocation of computing power)

IRFNERLE

Drive system

Bt/ ) LERER /2SR vk Ae/ £ B R/ iz R /R R F /s /= 5 X/ 85 Sk /DVR/ &/ %)/ s &/5h 73

Seats/ child seats/ air conditioning/ refrigerator/ driver screen/ central dashboard/ entertainment screen/ speakers/ microphones/ cameras / DVR/ windows/ car doors/ chassis/ powertrain /

A Al+3FE5EA

Al inside- Highly intelligent

TR EGTR N

Top-tier audio-visual immersive experience

Al

EA‘TEPGEE}JHE&

service
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GWM Technology——Intelligent Chassis

Retem, $lF), BR=XSs, REGSERRH, BidiEtt, MSHSAIELRERMS,
2. B, FENEFENEHED. ITERRESTENERBRNTRE, BN IKRRETRTRESIENEF

SCHURHL, RER, 7. thESEHAHLHEEAE, AEHEESRHE

Focusing on three core domains—steering, braking, and suspension, with full-stack self- development across both hardware and software. Through deep integration of by-wire systems, domain control, and Al algorithms, it enables a full-link closed loop spanning perception, decision-making, actuation, coordination, and continuous

evolution, providing safe, precise, and comfortable vehicle motion control for advanced intelligent driving. Building a highly safe and reliable intelligent chassis actuation system, with the ambition to become a top-tier global partner in the chassis domain.

FERRREL ZLRE

ArSSE=
REEIMR / EFEFIR / BELwIE

¥\ + Hah + BR

Ti=aen

IRIEHINRTAR + RFEEAK

FHERNITRA

Product Positioning
Advanced Chassis Actuation System

BRtiRR~mmE

Intelligent Chassis Product Portfolio

Core Value

Business Coverage.
Fast response / Smooth and comfortable ride / Safe and reliable

Engineering Capability
Steering + Braking+ Suspension

Hardware—software co-development + system integration

Elge "#m. Hzh. B = KOS, FRMERBIEHITRREIZ. Eatr-mauESuER.
Built around three core domains—steering, braking, and suspension, forming a continuous portfolio ranging from traditional electronically controlled actuators to by-wire and active systems.

$E[RI=S | Steering @R/ o=

Xl

Longitudinal (X-axis) Control

P-EPS g R-EPS & ) M
DP-EPS - RWS W—- SBW ESC EMB EPB cDC

EafehRINE ME—REF RN, FRA "BHHITE + R + FEUER RRRUI(TEE

Platform Capabilities & Value Proposition Evolving from a single product supplier to a systematic delivery partner, offering integrated solutions that combine hardware actuators, control software, and model-specific adaptation.

o3| Al T
Evolution of By-Wire Products

BESbW, EMB, £EmMBRETF—NATIE, #l

HUAEEREN, B, 5. BRIESMN
XN/Z=ZEPITRFEEE LT L.

RES, FMRE. AASTHRER.
Tailored to different vehicle positioning, offering differentiated

combinations of steering, braking, and suspension solutions—balancing
performance, cost, and development lead time.

HEHT., SIE. (KK, &8, E8FHR, #A%e
TUR. SFEFIREEEREN.
Across scenarios such as urban driving, highways, low-adhesion, off-road

and intelligent driving scenarios, it enhances safety redundancy, ride
comfort and smoothness, and overall vehicle stability.

Covering next-generation technologies such as Sbw, EMB, and fully
active suspension, driving the comprehensive by-wire evolution of
XIYIZ-axis actuation systems.

RATRER
EssRRehs, RiHEEERRS

Delivery Achievements
Covering all road conditions and all scenarios, with cumulative installations
exceeding one million units.

ZRE i

Vertical (Z-axis) Control

f"‘v W

EAS FASS

BifS£EKkZiE

Self-Development & Global Support

BRFLEBEIRORARBEE, FRAREHEN. AT
RS, aTEEERNA e,
Committed to full-stack self-development and ownership of core

technologies, building capabilities that support continuous iteration,
scalable delivery, and global adaptability.
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