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声明 Disclaimer

本介绍片由长城汽车股份有限公司（「公司」）编制，只作企业通讯和一般参考之用。公司无意在任
何司法管辖区使用本介绍片作为出售和招揽他人购买公司任何证券的要约，或用作投资公司证券的决
定基础。未经咨询专业意见的情况下，不得使用或依赖此等全部资料。本介绍纯属简报性质，并非完
整地描述公司、公司业务、目前或过去的经营业绩或业务未来前景。
公司不会为本介绍片发出任何明文或隐含的保证或声明。公司特此强调，不会对任何人使用或依赖本
介绍片的任何资料（财务或其它资料）承担任何责任。

This presentation is prepared by Great Wall Motor Company Limited (the “Company”) and is solely for the

purpose of corporate communication and general reference only. The presentation is not intended as an offer

to sell, or to solicit an offer to buy or form any basis of investment decision for any class of securities of the

Company in any jurisdiction. All such information should not be used or relied on without professional advice.

The presentation is a brief summary in nature and do not purport to be a complete description of the

Company, its business, its current or historical operating results or its future prospects.

This presentation is provided without any warranty or representation of any kind, either expressed or implied.

The Company specifically disclaims all responsibilities in respect of any use or reliance of any information,

whether financial or otherwise, contained in this presentation.
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第一部分
Section 1

行业概况
Auto Industry 

Overview
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数据来源：MarkLines/ Source: MarkLines

2021年上半年全球销量前十国家
2021 H1 top 10 countries in terms of global car sales volume

“

“
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2021年上半年，中国依旧稳居全球
第一大汽车消费市场，实现销售
1288万台，同比增长26%。全球汽
车主要消费市场同样增长明显，仅
韩国出现负增长。
In 2021 H1, China remained the 
world’s largest car market, realising
sales volume of 12.88 million units, 
up by 26% YOY. Major car markets 
around the world also recorded 
substantial growth, except for South 
Korea market, which had a negative 
growth.
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数据来源：中国汽车工业协会/ Source: CAAM

2021年上半年中国市场月度销量及增速
2021 H1 China market’s monthly sales volume and growth rate

2021年上半年中国市场月度销量及增速
Monthly sales volume and growth rate in the China market in 2021 H1

疫情对中国汽车市场影响明显减弱，但芯片供应问题愈发明显，销
量同比增速呈现前高后低走势。
The pandemic’s impact on China’s car market had substantially reduced, 
but chip supply shortage was getting worse. As a result, monthly sales 
volume growth rate rose at the beginning and then gradually declined.

“ “
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数据来源：公安部/ Source: Ministry of Public Security

依据公安部统计，截至2021年6
月，全国汽车保有量2.92亿辆，较
2020年底增长约1100万辆。

依据公安部统计，截至2021年6月
底，全国新能源汽车保有量达603
万辆，占汽车总量的2.06%。

中国汽车保有情况
No. of vehicles in China

According to data from the Ministry of Public 
Security, as at June 2021, the number of 
vehicles in China amounted to 292 million 
units, up by about 11 million units when 
compared with that at the end of 2020.

According to data from the Ministry of Public 
Security, as at the end of June, the number of 
new energy vehicles in China reached 6.03 
million units,  accounting for 2.06% of the total 
number of vehicles.
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上汽
集团

中国
一汽

东风
公司

长安
汽车

广汽
集团

北汽
集团

吉利
控股

长城
汽车

奇瑞
汽车

华晨
宝马

1 1

2 1 1

225万辆

2.25 million units

196万辆

1.96 million units

168万辆

1.68 million units

120万辆

1.2 million units

103万辆

1.03 million units

99万辆

990,000 units

63万辆

630,000 units

62万辆

620,000 units

42万辆

420,000 units

36万辆

360,000 units

17.4% 15.2% 13.0% 9.3% 8.0%

7.7% 4.9% 4.8% 3.3% 2.8%

汽车销量前十企业
Top 10 auto makers in terms of sales volume

“ “

在新产品的带动下，公司2021年上半年销量突破61万台，在中国汽车市场排名第8，市场份额由年初的
4.4%提升至4.8%。相信伴随着公司持续推出更多全新车型，车型配置进一步提升，并且公司内部变革
的持续深入，会促进公司销量和市场份额持续提升。
Driven by new products, the Company’s sales volume for 2021 H1 exceeded 610,000 units, ranking 8th in 
China’s auto market.  The Company’s market share increased from 4.4% at the year start to 4.8%. It is believed 
that with the Company’s continued launch of more new models, further enhancement of car accessories and 
configurations, as well as the Company’s deepening of internal reforms, the sales volume and market share of 
the Company will continue to rise.

排名
Ranking

名次
变化

销量
Sales volume

市占率
Market share

车企
名称
Co. 

name

车企
Co.

LOGO

图例

Change in ranking
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1

6 10

一汽
大众

东风
日产

广汽
丰田

99万辆

990,000 units

52万辆

520,000 units

42万辆

420,000 units

9.9%

5.2% 4.2%

5 上汽
大众

53万辆

530,000 units

5.3%

4 上汽
通用

58万辆

580,000 units

5.8%

乘用车销量前十企业
Top 10 auto makers in terms of passenger vehicle sales volume

3 吉利
汽车

63万辆

630,000 units

6.3%1

2 长安
汽车

67万辆

670,000 units

6.7%4

1

8 上汽通
用五菱

49万辆

490,000 units

4.9%2

7 长城
汽车

50万辆

500,000 units

5.0%5 2

9
一汽
丰田

42万辆

420,000 units

4.2%2

“ “在新产品的带动下，公司2021年上半年乘用车销量突破50万台，在中国汽车市场排名第7，市场份额由
年初的4.4%提升至5.0%。未来，长城汽车将继续坚持以用户为中心持续变革，实现新一轮的高质量发
展。
Driven by new products, the Company’s sales volume of passenger vehicles for 2021 H1 exceeded 500,000 
units, ranking 7th in China’s auto market.  The Company’s market share increased from 4.4% at the year start to 
5.0%. In future, Great Wall Motor will persist with its customer-centric transformation to achieve a new round 
of high quality development.

排名
Ranking

名次
变化

销量
Sales volume

市占率
Market share

车企
名称
Co. 

name

车企
Co.

LOGO

图例

Change in ranking

1 3

数据来源：中国汽车工业协会/ Source: CAAM
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乘用车销售结构
Passenger vehicle (PV) sales by type 由于SUV车型更符合当前中国的路况、基础设施水平以及人均汽

车保有量，SUV占比稳步提升，已超越轿车，SUV市场份额达到
47.3%，我们预计SUV市场占比仍有进一步提升空间。
The sales of SUV as a percentage of PV sales have been rising steadily, 

surpassing that of sedans because SUV models are more suitable for the 

existing road conditions and infrastructure in China as well as for 

addressing the needs arising from the relatively low car ownership per 

capita in China. SUV’s market share reached 47.3%. We expect that 

there is still room for growth in the proportion of SUV sales.

“ “

数据来源：中国汽车工业协会/ Source: CAAM

轿车 SUV MPV 交叉型

SUV
47.3%

MPV
4.6%

交叉型
Cross type

1.8%

轿车
Sedan
46.4%
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1 4

8

32哈弗 H6
Haval H6

长安 CS75
Changan CS75

本田 CR-V
Honda CR-V

吉利博越
Geely Boyue

本田缤智
Honda Vezel

196,685 174,059 127,250 119,751

90,418

1 1

8

(3.7%)(4.2%) (2.5%)(2.7%)

(1.9%)

SUV销量前十车型
Top 10 best-selling SUV models

“ “

在SUV市场中，哈弗H6以19.69万辆的成绩蝉联中国SUV市场冠军，车型市场占有率达4.2%。第三代哈弗H6作为
长城·柠檬平台打造的首款战略车型，能实现整车级40余模块上千功能FOTA升级。真正智能的车会思考、能沟
通、可进化，让每一次出行都充满惊喜。
In the SUV market, Haval H6, with a sales volume of 196,900 units, remained the no. 1 best-selling car in China’s SUV 
market, taking up a market share of 4.2%. The third-generation Haval H6, being the first strategic model produced on  
the “GWM Ningmeng” platform, is equipped with FOTA ability to upgrade more than 40 modules and thousands of 
functions in the vehicle. A truly intelligent car can think, communicate and evolve, giving surprise to every ride.

排名
Ranking

车型 Car model

销量
Sales volume

(市占率)
(market share)

图例

6 本田 XR-V
Honda XR-V

96,532 5(2.0%)

7 宝马 X3
BMW X3

91,164 5(1.9%)

5 丰田 RAV4
Toyota RAV4

100,693 2(2.1%)

10 奥迪 Q5
Audi Q5

83,790
10

(1.8%)

9 本田 皓影
Honda Breeze

83,793 2(1.8%)
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长城
汽车

江铃
汽车

郑州
日产

五十
铃

上汽通
用五菱

江汽
集团

上汽
大通
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福田
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长客

中兴
汽车

13

1 2

11.8万辆

118,000 units

3.4万辆

34,000 units

2.6万辆

26,000 units

2.1万辆

21,000 units

1.8万辆

18,000 units

1.5万辆

15,000 units

1.5万辆

15,000 units

1.1万辆

11,000 units

1.0万辆

10,000 units

0.7万辆

7,000 units

42% 12% 9% 7% 6%

5% 5% 4% 3% 3%1 1

皮卡销量前十企业
Top 10 auto makers in terms of pick-up truck sales volume

“ “在皮卡市场中，长城皮卡在中国市场，市场占有率接近50%，龙头地位凸显，未
来市场增长可期。
In China’s pick-up truck market, Great Wall Motor has a leading market position, with a 
market share close to 50%. It is expected that there is room for growth in the market.

“排名
Ranking

名次
变化

销量
Sales volume

市占率
Market share

车企
名称
Co. 

name

车企
Co.

LOGO

图例

Change in ranking
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1

543

2长城汽车长城炮
Great Wall POER

长城汽车风骏5
GWM Wingle 5

长城皮卡风骏7
GWM Wingle 7

江铃宝典
Jiangling Baodian

江铃域虎7
Jiangling Yuhu 7

54,006 35,698

15,789 15,181 14,299

(15.4%)(23.4%)

(6.6%)(6.8%) (6.2%)

数据来源：保险数/ Source: Insurance statistics

皮卡销量前五车型
Top 5 best-selling pick-up truck model

“

“

长城炮、风骏5、风骏7持续蝉联皮卡市场销量三甲，龙头地位凸
显。长城炮累计14个月销量破万，稳居皮卡销量冠军。
Great Wall POER, Wingle 5 and Wingle 7 continued to take up the top 
3 spots in the pick-up truck market in terms of sales volume, 
entrenching the Company’s leading market position. Great Wall 
POER’s cumulative sales volume in 14 months exceeded 10,000 units, 
remaining the no. 1 best selling pick-up truck model.

排名
Ranking

车型 Car model

销量
Sales volume

(市占率)
(market share)

图例
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6 7 8 9 10

上汽
集团

特斯拉 比亚
迪

广汽
集团

长安
汽车

7

2 2

28.7万辆

287,000 units

17.3万辆

173,000 units

15.3万辆

153,000 units

5.6万辆

56,000 units

5.3万辆

53,000 units

5.2万辆

52,000 units
4.6万辆

46,000 units
3.7万辆

37,000 units

3.6万辆

36,000 units
3.5万辆

35,000 units

25.2% 15.2% 13.4% 4.9% 4.6%

4.5% 4.0% 3.2% 3.1% 3.0%7 2

江汽
集团

长城
汽车

东风
公司

中国
一汽

奇瑞
汽车

新能源乘用车销量前十企业
Top 10 auto makers in terms of new energy PV sales volume

“ “

在新能源乘用车市场中，长城汽车上半年销售5.3万台，市场占有率4.6%，随着公司新能源产品谱系持续完
善，公司新能源产品销量及市场份额有望持续提升。沙龙品牌定位于高端BEV品牌，将在2022年上市第一款
产品。未来，我们有信心在高端新能源市场的新一轮竞争中再下一城，与共同推动长城汽车向电动化快速、
稳健转型。In the new energy PV market, Great Wall Motor sold 53,000 units in 2021 H1, with a market share of 
4.6%. With the continued optimisation of its new energy product portfolio, the Company expects the sales volume 
and market share of new energy products will continue to increase. The Shalong brand is positioned as a high-end 
BEV brand and will launch its first product in 2022. In future, we are confident that we will again win the next round 
of competition in the high-end new energy market. The various brands under the Group together will facilitate and 
accelerate Great Wall Motor’s smooth transition towards electrification. 

排名
Ranking

名次
变化

销量
Sales volume

市占率
Market share

车企
名称
Co. 
name

车企
Co.
LOGO

图例

Change in ranking

1 1 2 3
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1

543

2五菱宏光MINI EV
Wuling Hongguang

特斯拉 Tesla
Model 3

欧拉 黑猫
ORA Black Cat

比亚迪 汉
BYD Han

157,021 85,191

46,570 33,763 33,151

(10.4%)(19.1%)

(4.1%)(5.7%) (4.0%)

特斯拉 Tesla
Model Y

数据来源：保险数/ Source: Insurance statistics

纯电动乘用车销量前五车型
Top 5 best selling pure electric PV

“ “

欧拉黑猫以接近3.4万辆的成绩，斩获中国市场纯电动乘用车销量第四名。
欧拉品牌定位“全球第一个最爱女人的汽车品牌”，凭借复古、时尚的新潮造
型以及更加关爱女性的产品设计，深受女性用户喜爱，欧拉将继续专注新能
源汽车，聚焦城市精品出行。 ORA Black Cat, with a sales volume of close to 
34,000 units, ranked 4th in sales volume in China’s pure electric PV. ORA 
positions itself as “a car brand that is highly dedicated to women”. The brand has 
won the hearts of female users with its retro, stylish and modern look as well as 
product designs that cater to the needs of women. ORA will continue to focus on 
new energy vehicles and premium cars for city driving.

排名
Ranking 车型 Car model

销量
Sales volume

(市占率)
(market share)

图例
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公司经营概况
Operations 

Review

第二部分
Section 2
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NEV sales volume
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Export sales volume

数据来源：公司半年报/ Source: Company’s Interim Report

数据来源：公司半年报/ Source: Company’s Interim Report 

数据来源：公司半年报/ Source: Company’s Interim Report 

长城汽车销量近况
Sales volume of the Group

Pick-up 
truck

SUV Sedan
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1月19日，长城汽车第1000万辆整车下线仪式”
在长城汽车徐水智慧工厂举行。
On 19 January, Great Wall Motor held a 
ceremony at the Company’s Xushui smart factory 
to celebrate the 10 millionth car produced. 

3月23日，长城汽车正式登陆第42届泰国曼
谷国际车展。
On 23 March, Great Wall Motor officially 
participated in the 42nd Bangkok International 
Motor Show in Thailand.

3月29日，长城汽车发布氢能战略，构建国际级
“制-储-运-加-应用”一体化供应链生态。
On 29 March, Great Wall Motor released a 
hydrogen energy strategy to build a world-class 
supply chain ecosystem integrating “production, 
storage, transportation,  refueling and application”.

4月19日，长城汽车亮相2021上海国际
汽车工业展览会。
On 19 April, Great Wall Motor 
showcased at the 2021 Auto Shanghai.

6月9日， 长城汽车泰国罗
勇工厂正式投产。
On 9 June, Great Wall 
Motor’s factory in Rayong, 
Thailand, commenced 
production.

7月29日，长城汽车荆门整车生
产基地投产。
On 29 July, Great Wall Motor’s 
Jingmen car production base 
commenced operation.

长城汽车在6月28日举办了“2025战略发布会”，以全新的战略
发展目标及规划，开启了未来的新一轮冲锋。
On 28 June, Great Wall Motor held the “2025 Strategy Global 
Launch”. With brand new strategic development goals and plans, 
the Group begins its advancement of a new development stage.

6月29日，长城汽车正式升级发布咖啡智能2.0，实
现长城汽车从感知智能迈入认知智能时代的跨越。
On 29 June, Great Wall Motor officially upgraded its 
COFFEE Intelligence to version 2.0, signifying the 
Company’s intelligent technology transits from 
perception to cognition.

长城汽车大事记
Significant events
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长城汽车营销变革
Great Wall Motor’s sales reform

企业定位
Corporate positioning

运营模式
Operation model

商业模式
Business model
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长城汽车全球化布局-研产体系
Globalisation strategy – R&D and production

 研发方面，
• 国内，长城汽车在保定，上海建立技术研发中

心；
• 海外，长城汽车在德国、日本、美国、韩国、印

度、奥地利建立多家研发中心，形成“七国十地”
的全球化研发布局。

• 研发投入，未来5年累计研发投入1000亿元；

 生产方面，
• 国内10个生产基地：保定、徐水、天津、永川、荆门、平湖、泰州、

张家港、日照、上饶。
• 海外4个生产基地：俄罗斯、泰国、印度、巴西四个生产基地。
 Production
• Domestic: 10 production bases in Baoding, Xushui, Tianjin, Yongchuan ,

Jingmen, Pinghu, Taizhou, Zhangjiagang, Rizhao, Shangrao
• Overseas: 4 production bases in Russia, Thailand, India, Brazil 海外研发机构

Overseas R&D centres

海外生产基地
Overseas production bases

中国-保定总部
China-Baoding HQ

 R&D
• Domestic:  Established technology R&D centres in Baoding, 

Shanghai  
• Overseas:  Establish various R&D centres in Germany, Japan, USA, 

South Korea, India, Austria , forming  a global R&D network 
spanning “10 places in seven countries”

• R&D investment: total R&D investment of RMB100 billion in the 
next 5 years
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资产负债表 Balance Sheet 单位：人民币百万元 RMB Mn

截至2021.06.30止
As at 

30 Jun 2021

截至2020.12.31止
As at 

31 Dec 2020

截至2019.12.31止
As at 

31 Dec 2019

变动
Change (%)

流动资产
Current assets

100,911 99,399 68,502 1.5

其中：
Including: 

货币资金
Cash and bank balances

22,272 14,588 9,723 52.7

应收账款
Accounts receivable

3,220 3,936 3,193 -18.2

应收款项融资
Receivables financing

42,953 52,985 31,446 -18.9

非流动资产
Non-current assets

56,267 54,613 44,594 3.0

负债合计
Total liabilities

97,746 96,670 58,697 1.1

资产总值
Total assets

157,178 154,011 113,096 2.1

股东权益
Total shareholders’ equity

59,432
57,342 54,399 3.6

长城汽车财务信息
Financial Information
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利润表 Income Statement 单位：人民币百万元 RMB Mn

2021-1H 2020-1H 2020
变动

Change (%)

营业总收入
Total operating revenue

61,928 35,929 103,308 72.4

毛利
Gross profit

10,064 5,288 17,777 90.3

营业利润
Operating
profit

3,859 1,160 5,752 232.5

归属于母公司股东的净利
润
Net profit attributable
to shareholders of the 
Company

3,529 1,146 5,362 207.9

基本每股收益（元）
Basic earnings per share 
(RMB)

0.39 0.12 0.59 214.0

长城汽车财务信息
Financial Information



22/70

现金流量表 Cash Flow Statements 单位：人民币百万元 RMB Mn

2021-1H 2020-1H 2020

经营活动产生的现金流量净额
Net cash flow from operating activities

15,110 9,517 5,181

投资活动产生的现金流量净额
Net cash flow from investing activities

-4,946 -7,492 -11,588

筹资活动产生的现金流量净额
Net cash flow from financing activities 

-2,641 7,024 11,368

汇率变动对现金及现金等价物的影响
Effect of foreign exchange rate changes on cash 
and cash equivalents 

-51 125 -146

现金及现金等价物净增加额
Net increase in cash and cash equivalents

7,473 9,174 4,814

期末现金及现金等价物余额
Cash and cash equivalents at the end of the 
period

21,064 17,951 13,591

长城汽车财务信息
Financial Information
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新车型

第三部分
Section 3
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新车型
New car models
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新车型
New car models
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新车型
New car models
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新车型
New car models
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新车型
New car models
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新车型
New car models
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新车型
New car models
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第四部分
Section 4

黑科技
Black Technology
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黑科技-智能网联-自动驾驶
Black Technology – Intelligent Connectivity – Autonomous Driving
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黑科技-智能网联-智能座舱
Black Technology – Intelligent Connectivity – Smart Cabin
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黑科技-智能网联-线控底盘
Black Technology – Intelligent Connectivity – Wire-controlled Chassis
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黑科技-智能网联-电子电器架构
Black Technology – Intelligent Connectivity – Electronic and Electrical Architecture
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黑科技-新能源-混动
Black Technology – New Energy – Hybrid
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黑科技-新能源-纯电动
Black Technology – New Energy – Battery Electric
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黑科技-新能源-氢能
Black Technology – New Energy – Hydrogen Energy
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问答环节
Q&A Session



40/70

彩蛋
“Easter egg”
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黑科技-智能网联-自动驾驶
Black Technology – Intelligent Connectivity – Autonomous Driving
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黑科技-智能网联-自动驾驶
Black Technology – Intelligent Connectivity – Autonomous Driving
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黑科技-智能网联-线控底盘
Black Technology – Intelligent Connectivity – Wire-controlled Chassis
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黑科技-智能网联-智能座舱
Black Technology – Intelligent Connectivity – Smart Cabin
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黑科技-智能网联-智能座舱
Black Technology – Intelligent Connectivity – Smart Cabin
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黑科技-智能网联-线控底盘
Black Technology – Intelligent Connectivity – Wire-controlled Chassis
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黑科技-智能网联-线控底盘
Black Technology – Intelligent Connectivity – Wire-controlled Chassis
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黑科技-智能网联-线控底盘
Black Technology – Intelligent Connectivity – Wire-controlled Chassis
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黑科技-智能网联-线控底盘
Black Technology – Intelligent Connectivity – Wire-controlled Chassis
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黑科技-智能网联-线控底盘
Black Technology – Intelligent Connectivity – Wire-controlled Chassis
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黑科技-智能网联-电子电器架构
Black Technology – Intelligent Connectivity – Electronic and Electrical Architecture
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黑科技-智能网联-电子电器架构
Black Technology – Intelligent Connectivity – Electronic and Electrical Architecture
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黑科技-智能网联-电子电器架构
Black Technology – Intelligent Connectivity – Electronic and Electrical Architecture
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黑科技-智能网联-电子电器架构
Black Technology – Intelligent Connectivity – Electronic and Electrical Architecture
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黑科技-智能网联-电子电器架构
Black Technology – Intelligent Connectivity – Electronic and Electrical Architecture
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黑科技-智能网联-电子电器架构
Black Technology – Intelligent Connectivity – Electronic and Electrical Architecture
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黑科技-新能源-混动
Black Technology – New Energy – Hybrid
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黑科技-新能源-混动
Black Technology – New Energy – Hybrid
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黑科技-新能源-纯电动
Black Technology – New Energy – Battery Electric
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黑科技-新能源-纯电动
Black Technology – New Energy – Battery Electric
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黑科技-新能源-电驱动
Black Technology – New Energy – Electric drive
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黑科技-新能源-电驱动
Black Technology – New Energy – Electric Drive
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黑科技-新能源-充电
Black Technology – New Energy – Charging
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黑科技-新能源-充电
Black Technology – New Energy – Charging
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黑科技-新能源-热管理
Black Technology – New Energy – Thermal Management
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黑科技-新能源-热管理
Black Technology – New Energy – Thermal Management
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黑科技-新能源-氢能
Black Technology – New Energy – Hydrogen Energy
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黑科技-新能源-氢能
Black Technology – New Energy – Hydrogen Energy
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黑科技-新能源-氢能
Black Technology – New Energy – Hydrogen Energy
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黑科技-新能源-光伏
Black Technology – New Energy – Photovoltaic
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