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This presentation is prepared by Great Wall Motor Company Limited (the “Company”) and is solely for the
purpose of corporate communication and general reference only. The presentation is not intended as an offer
to sell, or to solicit an offer to buy or form any basis of investment decision for any class of securities of the
Company in any jurisdiction. All such information should not be used or relied on without professional advice.
The presentation is a brief summary in nature and do not purport to be a complete description of the
Company, its business, its current or historical operating results or its future prospects.

This presentation is provided without any warranty or representation of any kind, either expressed or implied.
The Company specifically disclaims all responsibilities in respect of any use or reliance of any information,
whether financial or otherwise, contained in this presentation.
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Auto Industry @verview

20195F 522020 K HE IR ESR
‘ Top 5 countries in terms of global car sales in 2019 and 2020 |
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Monthly sales volume and growth rate in the Chinese market in 2020
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Affected by the pandemic, the global automobile market
experienced a certain degree of contraction. During Q1, China’s
automobile market was severely affected by the pandemic,
with a relatively large year-on-year decline. Entering Q2, the
Chinese market recovered significantly, and the pandemic’s

kimpact on China’s automobile market had been mitigated. /
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Auto Industry @verview
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According to statistics from the Ministry of Public Security, the number
of cars in China in 2020 reached 281 million units, surpassing that of the
US and being among the largest in the world. That being said, car
ownership per 1,000 people was still around 200 units, remaining at a
relatively low level compared to the global average.

o

J

5/38




@ K=E

’7 SETIESERT _‘
Top 10 auto makers in terms of sales volume
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Driven by new product - 20%

launch, the Group’s 4

sales in 2020 exceeded - 15%

1.11 million units,
- 10%

ranking 8th in China’s D o
automobile market. The
Group’s market share 1 ok

has also risen from
4.1% to 4.4%. With the
continued roll-out of
new products, the
Group’s sales volume \iﬁ%fﬁ FEFGET LIS/ Source: CAAM J
and market share are

expected to continue to
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Auto Industry @verview
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With the launch of new
models produced on the
Company’s new technology
platforms, the
competitiveness of the
Company’s passenger vehicle
(“PV”) products has rapidly
improved. The Company’s
market share has increased
from 4.2% to 4.4%, ranking
8th in the PV market. With the
Company’s continuous launch
of new products, sales

AR, \

volume and market share are
Qpected to continue to rise./
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‘ Top 10 auto makers in terms of PV sales volume \
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Auto Industry Oyerview
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The sales of SUV as a
percentage of PV sales
have been rising steadily,
surpassing that of sedans
because SUV models are 40%
more suitable for the
existing road conditions
and infrastructure in
China as well as for
addressing the needs
arising from the relatively
low car ownership per 0%
capita in China. We expect
that the proportion of m5E mSuv m MPV XA
. . Sedan Cross type
SUV sales will continue to L BESE: FEFSZE TS/ Source: CAAM J
increase.
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Auto Industry Oyerview
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‘ SUV sales volume by price range | ‘ B EHA SUV sales volume growth rate |
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(§§ﬁ'ﬁéﬂ’a%uﬁ, {B10-15 A TX B FE BB EE S, 25ATTIA ) SUVERIEZXR ST FE L IE, RAZEAEARRE,
Ein LR L AHRE. Sales of SUVs have already turned around and recorded a YOY positive
Despite the impact of the pandemic, SUV models priced from RMB100,000 to growth, while the overall PV sales have made good progress in recovery.

RMB150,000 remained the major contributor to total SUV sales, while upmarket
models priced above RMB250,000 witnessed a relatively large increase in sales

\contribution. ) 9/38
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Haval H6 continued to rank first
in China’s SUV market with
cumulative sales volume of
376,900 units and a market
share of 4.0%. The third-
generation of Haval H6 has had
a facelift. The new version is
equipped with FOTA, full-
scenario automatic emergency
braking (AEB), fully automated
reversing assistance function
and self-driving technology

1535 H6 I 6975%9@5&2,%%\
B ESW T S BE, FRT

closest to L3, offering more
Qoices to consumers. j
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The Group’s leading position is entrenched, and there is still room for market continued to take up the top 3 spots in sales volume.
growth in future.
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With continued launch of products under the ORA brand, the Company has established a
solid position in the NEV market.
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units, ranking 4th in China's NEV market.

\_

A BIEEERITHEASHW, NP ETSH

\

Ora Hei Mao yearly sales reached a total of 45,000
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Ak AL I
b Ziil
Announced a
new corporate
culture

RSP Z 331 B[
Announced GWM COFFEE
Intelligent Driving’s “331
Strategy”

éﬁﬁﬁ“ﬁﬁiﬁéiﬂmm” &%
N
“GWM LEMON HYBRID DHT”

made world debut

oo GG
KBRS FRET BT

Acquired General Motors’
manufacturing plant in

Rayong Province, Thailand

Talegaon, India

BB R ENERERT
Announced to acquire General
Motors’ manufacturing plantin

EIRUL

Globalisation

AN EHERNE™
ﬁ* Commenced the mass-
Technology production of the brand new
QE powertrain during the year

Reform

7 b
JEX¢

E KB 1T
i)

Transformation into a global
technology-driven mobility
company

NEE

IR, H3E. PHE

BT = KB AR M

Announced the three
technology brands, dubbed
“GWM LEMON”, “TANK WEY”
and “GWM COFFEE
Intelligence”
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L IRV Globdl R&D \ £ Ik{k 4 7= Global production
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3@ GER 6L IND 3demTHA 7tgyBUL
4h @ JPN 7t AUT 4L IND  8"eyEGY
\—i
\ 4 Bk1V 38 Global sales /
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Operations Review

@ KINEE

R 2% Transmission

51 T #l Jingcheng Engineering 1% & 5 €1l Honeycomb Yichuang . £& Mind #1875 % Nuobo

oS Chassis ih TR Cable [*A%ff Interior Decoration
o 22 I B Control Arm oZEXT Car Lights [*5} Eﬁfﬁ]
o[ E55{F Die-Casting tor MI ND %ﬂ o Hﬂ'ﬂ'ﬂ
[15= ]
KR Exqu ISO"tg “EU'EB %Eﬂ Eg,nt' 5 Air Conditioning | 35 i = iy Rubber Products.
J=FiE A Automation Steering | .1 o2 Shifter
o824 Stamping and Welding o XA Cooling
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Bf: ARMEATT RMB Mn

1Z

#32020.12.311

#32019.12.311k

#32018.12.311k

.
nsat As at AS'qg Chanxag (%)
31 Dec 2020 31 Dec 2019 31 Dec 2018 ge (%
RENEAFE
Current assets 99,399 68,502 66,126 451
Hrp:
Including:
PN 14,588 9,723 7,682 50.0
Cash and bank balances
I UWTHEER
Accounts receivable 3,936 3,193 3,343 23.3
T\ ES L
Receivables financing 92288 31,446 31,884 68.5
IERENEFE
Non-current assets 54,613 44,594 45,674 22.5
RSt
Total liabilities 96,670 58,697 59,112 64.7
BB
Total assets 154,011 113,096 111,800 36.2
N RS
B 57,342 54,399 52,688 5.4

Total shareholders’ equity

=
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Bfi: ARMBEBIT RMB Mn

2020 2019 2018 =2
Change (%)

=AU IN
Total operating revenue L0521 221 2eiel s
EF
Gross profit 17,777 16,188 17,366 0.8
=3 2SI
Operating 5,752 4,777 6,232 20.4
profit
HETEATIRERAFF
e
Net profit attributable 5,362 4,497 5,207 19.2
to shareholders of the
Company
BEAEREE (JT)
Basic earnings per share 0.59 0.49 0.57 20.4

(RMB)
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g ARBEATT RMB Mn

2020 2019 2018
= Ayl — R
gémlﬁﬂjﬁimijlaélllbil%ﬁ)\ o 5,181 13’972 19,698
Net cash flow from operating activities
R d—RY
REGELS EREAE IR 411,588 415,802 210,040
Net cash flow from investing activities
S = A N
%ﬁlﬁﬂ#imiﬂlﬁmbil?gﬁ 11,368 3'944 '6,501

Net cash flow from financing activities

CERLHNRE R M EMNIRIFH
Effect of foreign exchange rate changes on cash -146 48 -386
and cash equivalents

MELIMEFIFIBINET

Net increase in cash and cash equivalents Bl Zls 20

HRIMERINEENYIRE
Cash and cash equivalents at the end of the 13,591 8,777 6,615
period
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New technology oo o-"Ghze wmze —ium
\ HENCAPHEE/ILZEIHS GoodBELEEFR

| DR R R SREMME AR
ARSI 370 RN T F &R

2025F FARIERATIA51.5%
\%HE%’R%&‘*EB‘JQDCTQ%%S

" @I EIRFCEVED/ i BEVAIREN R G )
20214, 55— fXFCEVAEAN900KM B2 B Nik8.0%)
20234, 5 — X FCEVEEANE1100KM B2 B hNiE4.56F)

| BEVAEERERLEEATO0KM B A B IER]A4.4F) >

R BEiREE

13 MREIEIR 438N ELHEIR
| ZEA0EDLKSUV/Ei%E/MPY
1HPESERE 2650mm-3005mm

%f#ﬁmblﬂ' | ZESEE 4200mm-5100mm
T HER48~50% LB EEA200KM F55EHE 1830mm-1975mm

P2/P2+PARENAS B AR NERA4. 35D

@ KIS

— AB °
= 4 88 High performance
RESKALNSIAEN N . BEHN. GBUESERIEN IR,

Cover 4 powertrain systems: internal combustion engine (ICE), hybrid, pure
electric and hydrogen fuel cell.

B 25 Safety first

MR, “FTN . "EH=EAEE, BUesELEEE.
A “3-dimensional perspective” safety system: passengers, pedestrians and
vehicles, with an aim to address safety issues from different perspectives

= ZE R M High scalability

o] XFFACRIDRAREAI, SUV. HiE. MPVAREMEMZETR,
Support different types of vehicles from A0 to D class, SUV, sedan, and MPV.

221k Lightweight

Migit. #8 E. TZ2edERFREEMEREITE.

Ensure lightweight performance via design, material, structure, and process.

29/38



=#EhHER B (1CE)/HEV/PHEV
HEA 52.0/3.0 GDITAHHERIEEI
New technology 3.0 GDIT&zh#1Lh2260 Kw %5500 Nm |

SRR

RIRRIRII R E

ERIENRE HETFEEN BAHERAR
EEBRAL AFEEL120mm
WIAKGREIGSmm

e
PEERAEATE R

W B/ P2AMAZ
L HEAE750Nm

| EEMmES

=i s
_ MeREL00% |
| BRSBTS )
. - 3.0GDIT+9AT P2&%;
BREIRT BER LE\IJJ$380kW
105 MRfEIER 425 ERLSH Z4BHET50Nm
HIFBED+HESUV/BEERFL -

HEESEE2750mm-3750mm
ZEKEE4600mm-5999mm
5 IEE1840mm-2200mm

_

W KIKiZ

=
GWM TANK platform

oR 125 71Powerful performance

JRZEICE, PHEV, HEV=Fzh 12, 3.0GDIT+9AT P2R %, AiE5T
FARBCHEEF R M T RIS REE

Cover 3 powertrain systems: ICE, PHEV, and HEV; the 3.0GDIT+9AT P2 system of the
GWM TANK off-road car platform guarantees strong power.

— = ° ° ege

= o] £ High reliability

STHNBELEE UEMNEREEMNERRSE, BEUESHIELETTT
AT, eI A RA R 4T L AR BR

Feature comprehensive off-road configuration and reliable intelligent four-wheel

drive system; off-road performance parameters are higher than the market
benchmark; the maximum approach angle reaches industry’s highest.

%0 88 #% FF Intelligent off-road

W AR BSRARA, BATRERIESHER, FRUERE
BERNZEME.

The industry-leading automatic terrain detection technology enables the vehicle to
automatically switch to the optimal driving mode, effectively enhancing the safety of

off-road driving.
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New technology

BARE T WERME MAAIES, FARK =55
7", NAPGERNAAKEEER. TEERTIEER
F=Fa—-

First to introduce the R&D concept of “two intelligent
features”; later improve to “three intelligent features”, which
is the integration of intelligent driving, smart cabin and smart
service to enhance user experience

£ g4l Intelligentization

BRRE RZEAARE N ISR =KL E.

First to propose the three core intelligent elements: “interaction
+ Al + ecosystem”

KIS %
o] 7l 7R ih 77 B9 52 2 B8 BE = £

DN DIEES HE
= He

Hitfk K B ERR2

KUErigohzia. ma—FitETa. BERAGH

AERIBHS T8
RS, Ik, TURTRIRE AP F58.

TMERE” RIEAEEEA
TlEA “WERE” HRIES,

USRS mzE. ha—FtETE. BEREFREERRRNE;
BA. . B, FEHE, FR360EEIZEI360EHT20ETEEREES;

@ KINisE

MM RER KIS ERE TR MR, BREMER, HEER. SIEFEIEEN;
HARRE ‘MEMS” NMEES, MBPERTAREESRMEEERSZh—;
HRRH T AEEEHIEEN=RBOER: TEHESHAL

HRAFREIERERR
L3RFINBzhEY, RARRREM, 2021FEFETERER,
\\*ﬂlﬁﬁiﬁﬁMEEEE?&%‘m BEiEH.

R

ERHAR RN

TRRSM SRR TN

EMERTFEAEER, EIRGLIU=MEN;
PRFARIOTATERFH RIS, fRIHIF BERTREs AR E 2
SRBEZPN MBS, WHEEFRESN. BFE.
BRI LIS,

e ——)
mEER+ 2R

AT IRAKRMIBIERA,

FEEHSG. V2XFERMNATRER;
LHEESRLMHIF, aRREPIPUMVEERLINE;
FARRCESRITRIZERTIGIT

ABETREmE. FHl. REER,

BRI — ORI, LR RN ASEEREH,
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New technology

'l‘j& Fast

=B/MEZMNRSG, wRiBRNI
Powerful energy systems consisting of 2 or 3 electric motors
plus one internal combustion engine; deliver strong
performance

& Economy

TR, EHREF!

Economical at all speed ranges and under different conditions.

26 B 3 A% W\ EEwE
BATREBUGE

##h (HEV/PHEV)
iimﬂﬁit

HEV

LRBRABEMEBRE
B EPAR M REEB W ah AT

R IR & &

DV Vb L alv)
AR ®RAHA R
LAY T 79 5 M 32 Y SR AL A 2 35 R

EVISEE s ah 7758 2h 0 K78 053 I
SRR MATRAN LY B IR W 3R Th M R R
HEAMN ahH B3R BRBERS
CERSUV PHEVEBYE A R hNEFIIAS.2S

In& e

HEV
1.8kWhegjth
w5t R F+30%

PHEV
kWh e ith
tR7E304) h7E H80%

HEV
ARSUV HEVER B A B E IR EA.61

PHEV
S AR BT35200km
-

* N
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New technology

W KIKiZ

I
COFEEE Intelligent Drivin

FRAEBHMBZY . . , M aoron

MRPE, HEENAENERNNSE

FREENE W@

SEEHGRR oo EEEEE =
Five-tier driving scenario system o Y Y Y _

RELSHEIE. ARIE. BOHE, HESE ez o
MG EER. RATA [ e ‘ T EtIAl FeedIgt

Establish a five-tier driving scenario system integrated LLEL I i L

with dynamic, natural and static environments o e i : st | MR icut vz icu3.0

FHP %Eﬁlzlz{ﬁﬁi% ' ' ) ; zmmnmee é‘v‘
User experience evaluation method i == e ®mmemo Eoo P Y
BHENXXAPERTNTE BEEABAERARK

AKR"IR50%U

In-vehicle mechanism for quantifying and evaluating user

experience through assessing “usage cost”, which
effectively lowers user’s “usage cost” by over 50%

AIFEEDIfI8E function

Deploy active learning and adapt to user’s driving habits and driving
scenarios, identify and solve user’s pain points, as well as optimise

driving strategy 33/38
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New future
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New future

SoC

5G-V2X

T-BOX

RoboTaxi

UED
Saa$S

Al Feed

DCU

@ K=E

36/38



AKX W KINi=sE

New future

R A

RREISUVR2ERMSH =4 )]
First Love Chitu

37/38



; .’  i». O. 1'0‘ |
if"‘ .t g Ak ‘
eSSI 1R H” ] [
T SO
)Iﬂ’!lr]' WY o0 ¢ |

| [ Bin i ] il | i w; L ’
|' it " N ol
!' ll l, ' ! !A} 01 ; "
\' i ! 3 3 : .
,.? 2 Y r - AL " ;l 3 2 b \ \ \\‘. R 155 'l
5 , ] e i &=

"o mm.!
-l Jll n?
| 'i I 1”1

C
P —

Az




	Slide 1 
	Slide 2 
	Slide 3 
	Slide 4 
	Slide 5 
	Slide 6 
	Slide 7 
	Slide 8 
	Slide 9 
	Slide 10 
	Slide 11 
	Slide 12 
	Slide 13 
	Slide 14 
	Slide 15 
	Slide 16 
	Slide 17 
	Slide 18 
	Slide 19 
	Slide 20 
	Slide 21 
	Slide 22 
	Slide 23 
	Slide 24 
	Slide 25 
	Slide 26 
	Slide 27 
	Slide 28 
	Slide 29 
	Slide 30 
	Slide 31 
	Slide 32 
	Slide 33 
	Slide 34 
	Slide 35 
	Slide 36 
	Slide 37 
	Slide 38 
	Slide 39 



