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This presentation is prepared by Great Wall Motor Company Limited (the “Company”) and is solely
for the purpose of corporate communication and general reference only. The presentation is not
intended as an offer to sell, or to solicit an offer to buy or form any basis of investment decision for
any class of securities of the Company in any jurisdiction. All such information should not be used or
relied on without professional advice. The presentation is a brief summary in nature and do not
purport to be a complete description of the Company, its business, its current or historical operating
results or its future prospects.

This presentation is provided without any warranty or representation of any kind, either expressed or
implied. The Company specifically disclaims all responsibilities in respect of any use or reliance of
any information, whether financial or otherwise, contained in this presentation.
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2 categories, SUV and

pick-up truck, ranked first
in terms of domestic sales volume
for consecutive years
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CAFC negative credit
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The Company's sales volume exceeded

million units forthree

consecutive years
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In 2018, 3 NEeW models

were launched
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Results Highlights
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Auto Industry Overview
HESFEMIZERAGIK

The PRC’s auto market declined for the first time

2017FER2018FELIKEERIAESR

Top 5 world’s largest automotive countries by FARBENBIERKTHE
sales volume in 2017 and 2018 Room for growth for car ownership per 1,000 people
Bf: BA&E Bf: &
Mn units units
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4 N\ [HEREFRERXIETA, ZRTEEERERKE. )
it PER2018FEHUE, Hith/92015FEEEE
hESEMG RIS, 2018FELEHEFE280054 Car ownership in China reached 172 vehicles per 1,000 people, far
The PRC remained the world’s largest automobile market, with sales less than that of other major countries.
volume exceeding 28 million units in 2018. Note: The car ownership of China presented in the chart is based
on 2018 data, while that of the other countries is based on 2015

\_ -/ \_data. Y,
HHEER. FPETEL ISR, ESIEE71LY Source: CAAM, SIC HERE: J51SEIA/ Source: Wind
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Auto Industry Overview
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2018 Top 10 auto makers in terms of sales volume in the Chinese market

SETEERIT FFAEHEER T
Top 10 auto makers in terms of sales volume Top 10 auto makers in terms of sales volume of PV
Bh: BhA B Fa
Mn units ‘000 units
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=
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The Company ranked the eighth in the auto industry in terms of The Company ranked the seventh in the PV market, with a market
sales volume, with a market share of 3.8% share of 3.9%

IR FEGET IS/ Source: CAAM HIEFEE: FEFGET NS/ Source: CAAM
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Sales proportion of SUV and changes in PV market composition

SUV L3RG EELLAI e e s
SUV as a % of PV in terms of sales volume SUVIHE IR

SUV sales volume growth rate
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B iE @ SuUV u MPV FEYIV&iY) e SHE = SUVIEiE —pe— STEFAZE 1550
Sedan SUV MPV Cross type Sales volume  SUV growth rate PV growth rate
SUVIHLERREERTT, 1A%42.2%, FRItSUV SELISHREERTT SUVIBIENEE, (BT RAEHIKE, NEFAFEGIKSIE
The sales proportion of SUV had been growing steadily, reaching 42.2%. It Although the SUV’s growth rate slowed down, it was still higher than that of
is expected that SUV sales proportion will continue to increase . PV average growth rate; SUV remained the growth driver of PV
BrEFRE: HESFEI IS/ Source: CAAM HoEFE: FESFEIIS/ Source: CAAM
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Auto Industry Overview
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SUV sales by price and top 10 SUV makers in terms of sales volume

AEMNGISUVEEE SEL

SUV sales volume by price
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With consumption upgraded, there was significant growth in the market for
SUV priced 150K-200K, while the market for SUV priced 200K-250K was
rapidly compressed. In addition, the profitability of joint venture brand
continued to be squeezed.

RABISUVEHEMERIFSE—.

The Company's total SUV sales volume continued to rank first.

HIEFE. FETET IS/ Source: CAAM
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Auto Industry Overview
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Top 10 models and makers in the pick-up truck market
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FAMAIME, FREKMIHIERKATHA.
The Group’s leading position is entrenched, and there is room for
growth in market share in future.

HIEFE: <My Source: www.cnpickups.com

2018%F, IR~ "N  2019F KK~ "=8MWM" .
Among the top 10 pick-up truck models in 2018, two were from Great
Wall Motor. With the launch of Wingle 7, the Group will have three
popular pick-up truck models.

FOESIR. <M Source: www.cnpickups.com
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SUViEEE SRS

Sales volume of SUV NN
Sales proportion by category
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Key new models

Wingle 7
2018.11

2018.09

WEY VV6 ¥
2018.08 ORAIQ

2018.08

2018.04
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Operations Review
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8B7H, KiaESiLaER. ERiEEE 989280, KR RIEISEURM, #E  118298, KIS% BRSNS

T < 9! " ; .E u, n
08, SEERRRRAL MEROTER ehmatrieeing, SmaERafE RN TSRS %iE (FH) EK FHEE
=S . - On 7 August, GWM, BAIC and State On 28 September, the official On 29 November, GWM'’s “National
On“30 :]ur,1e, Chairman Wei Jian Jun was r_1amed Development & Investment Corp (E#%3#375) announcement of Great Wall Pickup’s new Intelligent Connected Vehicles and Smart
as “China’s 40 Years of Reform and Opening-up - . . . ; "Qiy_ “ Mobility (Beiiing-Hebei) D trati
. . signed a strategic cooperation framework strategy unveiled the "Six-Star Strategy*, obility (Beijing-Hebei) Demonstration
Salute to China’s Auto Industry lconic People . . Zone” . ted and d
agreement to expand cooperation on marking the start of a new era for Great one” was inaugurated and commence
different areas Wall Pickup operation.

peon, I EPAIIER  TH108, IR SR SERSES 8H208, KSFEERAIRHAE 10)%24E| ?%LE%%’&S* "ES@ 1253108, PEZSLESUVIR

ETEK) || ERFF TR REEAR, ARRHRSE 8/320H, ILER R, e s = e o
Chongging Yongchuan production  entered into a joint venture contract ' , ) L = o
base ?fca?ed in g\](ongchlrj)an for the elstablisjhrlner\:t ofus otlight launched the new energy vehicle On 24 October, Chairman Wei Jian On 1_0 December, WEY, China's
o - ) potig brand - ORA Jun was named “China’s 40 Years leading luxury SUV brand,
officially started construction Automotive Ltd i i
y utomotive Ltd. of Reform and Opening-up: celebrated its second anniversary.
Outstanding Private The WEY brand had accumulated
Entrepreneurs” sales of over 200,000 vehicles.

kl&i&“&xmt Bis -~ W y ’ 1 #EWE Y MG

:".‘\—.‘. v iR 3
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Financial Review
ArrthfEER Balance Sheet

B ARTEAT

RMB Mn
#2=2018.12.311k #=F2017.12.311k #22016.12.311k =3
As at As at As at Chaﬁ e (%)
31 Dec 2018 31 Dec 2017 31 Dec 2016 ge (>0
I I I .
A ) 66,126 ] 69,293 53,928 I 46 !
Current assets : : : 1
I I I :
Hep: : : : !
Including: 1 1 1 i
Cash and bank balances | : : :
I I 1 I
I
RIMER R RIUGR 1 : . ) !
Bills receivable and Accounts receivable | 3,343 : 49,949 40,304 ! 93.3 :
I I I '
s I I I |
AR ARANE l 45,674 ! 41,254 38,381 ] 10.7 :
Non-current assets I : : I
I I
s I I I ]
BRE I 59,112 I 61,289 44,955 ] 36 :
Total liabilities 1 : ! 1
I I
N I I I ]
Si{E ! 111,800 I 110,547 92,309 I 1.1 !
Total assets : : : I
I I I ]
HQE*RE 1 1 1 ;
Total shareholders’ equity ‘\~-___EEI_6§§____ ,ll HEIEE R ‘\~_ _____ ! _(l _____ A
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Financial Review
FIEZE Income Statement

Bi: ARMBEATT
RMB Mn

G450

Change (%)

FAZHIN

Total operating revenue 99,230

101,169 98,616 -1.9

7!

Gross profit -9.2

17,366 19,123 24,238

EAlFE
Operating
profit

6,232 5,854 12,261 6.5

IHETRATRERISEFE
Net profit attributable to
shareholders of the Company

5,207 5,027 10,551 3.6

Exgkiim (o)

Basic earnings per share (RMB) 0.55 1.16

oo TN NN N N R R R R R R S R R S N R R R S R R R R R
e e L L T T T T T L
b T N N N N T ——————— -
e L L L L T
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Financial Review
WL a2 3E Cash Flow Statements

Bf: ARMEATT
RMB Mn

REENTTENNEREFER

1 1
1 1
1 -
Net cash flow from operating activities i Lo : 0= 8835
1 1
1 1
SR SRR S : -10.040 : 3073 8367
Net cash flow from investing activities : ! : ' '
1 1
1 1
S <o . 1
Sl e S NE U R : =01 : 6 089 1116
Net cash flow from financing activities - ! : ! '
E |
1 1
AT S RIS SN IR ! !
Effect of foreign exchange rate changes on cash and cash 1 -386 : -5 82
equivalents - :
| |
N 1
IS RIAS SN SILIER : o : 5 e
Net increase in cash and cash equivalents - ! : !
1
1 1
1 1
RS RIS SN YIS ! :
Cash and cash equivalents at the end of the period N SoLs y SRS liSe2
N e R4
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Prospects
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Globalization strategy

WERLERD ,\i\; )
(ER2m) L
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Gl - e v~
@ BIMEE /AT Overseas sales companies
SR SEMUHEE
Global R&D Global Sales

EWgIRE. EBHEFL, ERNFRESSIKMIBRER, B/MRZAXR. BNE. £F. 8. BtRFHERLTL, TSR
The Group conducts global R&D through its China’s R&D centers located in Baoding and Shanghai, and overseas centres in Japan,

India, Germany, the US, Austria and South Korea.

NEESK0SNMEFREZEHEME, EHRDH. BEiF. BRARTANEE L ATEARCTREMETIR, FREFIRERME, BB SR, RAEREE.
The Company established sales network in more than 60 countries, and the sales companies in Russia, South Africa and Australia
are now focusing on the promotion and marketing of the Haval brand. The Group will actively develop its sales network, enhance

brand image and increase global sales volume in future.
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Prospects
TR
Product planning

wW E VY
PESRESUVESE VW7 GT

SFEERR
The annual
sales volume
target
1,200,000
(units)
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Prospects

HRERSHE
R&D direction and planning

it FREESEAE, RESFREEV. HEV, PHEV=MIARZEMMZERIFF R LR FCVAISRE.
Clean energy: In terms of new energy vehicles, the Group concurrently engaged in the
development of EV (electric vehicle), HEV (hybrid electric vehicle) and PHEV (plug-in hybrid
electric vehicle), which involved three different types of technology, as well as the planning of
FCV (fuel cell vehicle).

Bhelt: RRFTARERESWI-PilotEe, MRAENSERFRIMRIN, FIRMEERSHRER
.

Intelligent technology: The Group has been active in the development of the i-Pilot intelligent
driving platform, coordinates domestic and international development methods and actively
plans for the key technologies of intelligent driving.

PIERMEG: EEBAR, RS, £5F0H, SEE. ®h. ZRRNFERDNEE, FTEERE * 1S
BXMIARSS, EEAENFERMIRARE I, gt
Network connection: In the aspect of technology development, ecology and all other aspects of
Internet of Vehicles, the Company cooperated with Baidu, JD, as well as with Huawei and
China Mobile, respectively. Such cooperation are aimed to develop services dedicated to
Internet of Vehicles, and to promote the application of Internet of Vehicles technology.

21



Prospects
TGRS
NEV planning
FhEETRIS
New Energy Vehicle

gges YR it a7
EV FCV HEV

WEY P8 2018

/=-YAN /.
ORAR1 2018 ot o
to be announced to be announced

| P4 &SR DRE

SO .-
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Prospects
HEES I RLE

Intelligent Driving R&D Roadmap

ADASHIAIAF
ADAS Techs Research
2010

i-Pilot "ZE4TAn" XA
i-Pilot Plan Release
2017

HBLIRAI SR FEEmmL
Commercialization of Self-Driving
System Above Level 3 Automation

2020

N

-

KR Bl S SRE
Demo at GWM 5™ Science Technology

TR AT i

WL AL O W VT SR S I T3

Forum
2015

SRR AT

"ERGEERESEERE
(RE) X" EFHBK

Zone” set up in Xushui
2018

“National Intelligent Connected Vehicles and -=
Smart Mobility (Beijing-Hebei) Demonstration Self-Driving

v v

Complete realize of Level 5

2025

LA

SeELHILSAR Bt S
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Prospects

SRR IRELE
Hydrogen Vehicle R&D Roadmap

BEIJING 2022
Qs
l_. __________ -
e INEFFERERS (TEERER) PN YRR !
FEEFCVIZINEATRE . ::fth rwr—— I :%xt?ﬁtﬂéﬁkmﬂﬂﬂﬂiM I
i ecome a member of the Hydroge I Will launch the first FCV fleet |
Initiate the FCV core , . . .

) ouncil (the first Chinese automotive I durina the 2022 Winter Olvmpicsl

technologies R&D . _ g ymp

ompany to join the Hydrogen Council)

©-9-O

[ IMAEFRSEE I EBitbihe ]

-

([ ERERETRRNBhRAERE |
I Showcase the first full-power fuel I
cell PV prototype I

Become a member of the
International Hydrogen Fuel Cell
Association

iEHATE

Please stay
tuned
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Independence of the four major auto parts subsidiaries

| AEHKEIEO TR O T RIE AR AT, AT

| RAEEECNESE, ORI, FiRE, F
| TFZOFIHBEHIEE, NBRARFERES

| A LB,

i The Company has been committed to independent
i research and development and production of core
i parts and components on an ongoing basis, and
- continues to enhance the value of its vertical
: chain. It has now developed in-house
I

I

I

[ e
I

- industrial
. capability to produce core components including
. engines, transmissions and lamps etc., significantly
. enhancing the competitive edge of its vehicles in
i_quality and cost.

| EATEMS, ARRTIATIMAS: BES
| Bl FBRTRL mIERE. BRETHEE, RETE

- ﬁﬂ%ﬂﬁﬁﬁﬂz, Sz E, RAGERS
The Company has established four major auto parts
subsidiaries, namely FECO E-Chuang, Exquisite
Materials, Nuobo Auto and Mind Electronics
Appliance, to facilitate the independent development
of the automotive parts and component business,
realizing marketisation of this business and
I_enhancing its overall competitiveness.

N %/ﬁ
e =
Nuobo Mind

IREIERIR
Cooling
Module

IRiRAE Magnesium
Transmission Alloy Parts

e
3 Alumini BELR
GDIT&z/ uminium High-voltage
GDIT Engine Alloy Parts iring harness

.
$ERREY (4

Aluminum
stamping

FEIKz]

Electric drive

i

. S8 B i

S A= R =
et L Automotive WA
Intelligent Side panel bb | FVAS
Steering stamping ket

strip
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