SUV%;? | B EESUVF 8 E

2017 sERHEAMVER
2017 Interim Results




m=HA Disclaimer

AN BRBEKHTERDBRAE ( [wa]] ) fwE [ RERIWETR—RSEZH. AaLEEE
(R EERBXERAANE A EALENEREAWEASHHREFELY , SRERENTNIESFAIR
EEA, REFZATWEWRIBER T , MEERSRBILEFEEER. AN REREERIER , 5T
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REARSARNE R A BHARNEERSAIRIEEER. AEHSILGEERE , AT AERERKEZ
MREREEIREH (USBHEHERH ) R BETHEE.

This presentation is prepared by Great Wall Motor Company Limited (the “Company’) and is solely for the
purpose of corporate communication and general reference only. The presentation is not intended as an offer to
sell, or to solicit an offer to buy or form any basis of investment decision for any class of securities of the
Company in any jurisdiction. All such information should not be used or relied on without professional advice.
The presentation is a brief summary in nature and do not purport to be a complete description of the Company,
Its business, its current or historical operating results or its future prospects.

This presentation is provided without any warranty or representation of any kind, either expressed or implied.
The Company specifically disclaims all responsibilities in respect of any use or reliance of any information,
whether financial or otherwise, contained in this presentation.
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Steady growth in sales volume
BEHEA5.875 , FELIEK0.7%
Total sale vol. reached 458,000 units, up by 0.7%
YoY

SUV4REESTER
Remained SUV market leader
%JV%E%E@Q@E , lIBFEH6RITS1INN B EMmIEE
Far ahead of others in terms of SUV sales vol.
Haval H6 remained as the best-selling SUV for
51 months

SEWSRFR
Satisfactory operating results
BAEIBINA412.6/27T , FIELTBEL.0%
Total operating revenue amounted to 41.26bn,
down by 1.0%YoY

e AR S
Launch New Brand and New Model
2017F4B#EHWEY VW7 | iTEREXIE |, HARK
WEY VV7 was well received by the market,
short of supply since its debut in April 2017
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PEISEDZD AR

The PRC has become the world’s largest automobile market.

20165F K201 7F FHFLEERAER
Top 5 countries in terms of global auto sales

B BAE in the 1H of 2016 and 2017
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PEISFENIZASIREAT , 20176 E4FHEEE1300)54
The PRC has become the world’s largest automobile market, with sales
volume exceeding 13 million unitsin 2017 1H.

HEFE - FEFTEI IS, EsIEE5LY Source: CAAM, SIC
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Auto industry sales volume will sustain steady growth
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2016-2020E CAGR 3.3%

2011-2016 CAGR 13.8%
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PESRAEHERFREEK

The sales volume of PV will maintain steady growth
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Top 10 auto makers in terms of sales volume

RETIEERI

B JRE Top 10 auto makers in terms of sales volume
Mn units
 HE  —E—TAE
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RFAFHERTEW
. Top 10 auto makers in terms of sales volume of PV
B FA/
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NENRHEIH , HiHHE3.6%

The Company’s sales volume reached 460,000 units, with a market

share of 3.6%.

NEITRFAEHERIT40R , TiHHE3.6%

The Company’s PV sales volume reached close to 400,000 units, with a

market share of 3.6%.

HESE - BEFSE TS/ Source: CAAM
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SUV sales volume growth rate continued to surpass the industry’s

SUV &S SRAIZE L] iy mp SUVER i
SUV as % of sales volume of passenger vehicle Mn units SUV sales volume growth rate
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e (HE —m—SUVIEE SRR
Salesvolume SUV growthrate PV growth rate

SUVERRIEIRIE , (BIRFIEIK , 1572
BRI EER

The SUV segment continued to grow, though its growth rate had slowed down;
nonetheless SUV continued to be the growth driver of passenger vehicle (PV). It
is expected that the sales volume of SUV will continue to increase.

BEEE - BESE TS/ Source: CAAM :

HEE ESUV @ MPV HRXXE
Sedan SUv MPV Cross type

SUV HEEEREEIRT | 15F40.2% , FliHSUV (HELIGHFEHRET
The sales proportion of SUV had been growing steadily, reaching 40.2%. It
is expected that SUV sales proportion will continue to increase.
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SUVHHEZEIEZMY , PRimSUV HECEFH

The sales structure of SUV had changed, with increase in sales contribution from low-end to mid-end SUV.

AENMZSUVEHE GEY N SUVATt+1Eik
Sales volume of SUV by price B F8& Top 10 SUV makers
‘000 units
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10-155MEXEMARA , 15-20 5 TTMERBHZEE D
The market for SUV priced 100K-150K remained the largest, while

there was potential market for SUV priced 150K-200K.

AATISUV AR SRIEE— , FLIGK5.0%

The Company’s SUV total sales volume continued to rank first, with an

increase of 5.0% YoY.
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Total sales volume
Bf : FE
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Sales volume by category
F&a
‘000 units
458
390
1 62
_ bt
B+ Suv BE Hith &it
Pick-up truck SUv Sedan Others Total
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B FE
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NEHEHEHRFE

Launch of new models

RI i

Dimension (mm) Wheelbase(mm)

Displacement Transmission

£
Price (RMB)

VV7c 4749x1931x1655
VV7s 4765x1931x1655

2950

IR E SRR

16.7857t-18.88/57T
167,800-188,800

12
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NEHEHEHRFE

Launch of new models

Brand new: Haval H6 Red Label Brand new: Haval H6 Blue Label

RY 5B HiE TikE £
Dimension(mm) Wheelbase(mm) Displacement Transmission Price (RMB)
" " 1.3T 7DCT (i8=) 11.88575-14.68/537C
AERU T2 Ee 2.0T 7DCT (wet) 118,800-146,800

13
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Financial Review
ABrrfhafRER Balance Sheet By . ARHEAT
RMB Mn
#22017.06.301L #Z2016.12.311 #Z2015.12.311t 53
As at [ As at As at Cha? e (%)
30 Jun 2017 . 31 Dec 2016 31 Dec 2015 ge (o
1 1
Pp
’é‘“"’ﬂﬁ? | 44,405 . 53,928 40390 177
urrent assets 1 1
I i
Hep . : :
Including: 1 I
“HES : 6,589 : 2,154 3,642 205.9
Cash and bank balances I
1 1
:5) 1 1
. RIERAE | 15,644 i 39,786 28,162 -60.7
ills receivable 1
1 1
IERENEF i 1
Non-current assets : 38,662 : 38,381 31,521 0.7
1 1
RIRALT i ‘
Total liabilities ! 36,484 : 44,955 33,524 -188
s o4 I 1
.%FZ":"{E 1 83,067 1 92,309 71,911 -10.0
otal assets : :
B 0\ 46,583 ; 47,354 38,387 -1.6

Total shareholders’ equity %

\

N o —— -
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RSN

Total operating revenue

E7

Gross profit

BAlFE
Operating
profit

HETALBERERNEFE
Net profit attributable to
shareholders of the Company

EABRWE (7T)
Basic earnings per share
(RMB)

1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
\

2017-1H

41,256

8,201

2,798

2,420

o o o o o o o o o o o o R

\

2016-1H

41,672

10,764

5814

4,926

0.54

98,616

24,238

12,276

10,551

1.16

B : ARMBEATT
RMB Mn

)

Change (%)

-1.0

-23.8

-51.9

-50.9

-50.9

16
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&7 E3R Cash Flow Statements ﬁ{/ﬁg m,ﬁﬂﬁﬁjE
3]
H 1
Rt I
Ne?cﬁtﬁgwifégrﬂﬂ (%grl;ﬁijcﬁtivities : 28 i 4,376 8835 906
| i
1
I
BB NS RS 1 e I 588 8367 1183
Net cash flow from investing activities : ! I ! ! ’
i I
I
S 5 AR e L 162 : 842 1116 2927
Net cash flow from financing activities : ! 1 ' ’
i I
1 I
CREANIIS RIS SN IR : i
Effect of foreign exchange rate changes on cash | -5 : 54 82 -109.2
and cash equivalents - I
i 1
i I
B RIS SN E LN ' i )
Net increase in cash and cash equivalents : 3,869 : Sl s 383.7
I
I
EATERAS SR I :
Cash and cash equivalents at the end of the { 5,761 1 3,258 1,892 76.8
period 1 e

17
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Htb452484%R Other Financial Indicators
FiiER

30% - 27.0% Profit margin
25.8%
259, \

° 19.9%
20% - ——
15% -

10% - 15.1% 14.0%
5% -
0% 6.8%

(o] T T

2015-1H 2016-1H 2017-1H
——raTEAE GPM =O=E | FjEER OPM
[ER=

o _ 13.2% Rate of return

15% | ° 11.8%
- 5

o |
10% 7.7% 6.9%

— 5.2%

5% - 2.9%
0% . .

2015-1H 2016-1H 2017-1H

em—FreEikE  ROA REEmEfE ROE

6%

4%

2%

0%

60
50
40
30
20
10

R

Expenses as a % of revenue

0 3.8%
- 31% 3.4% -
3.2% \_=_’ 3.8%
- 3.0%
2015-1H 2016-1H 2017-1H
e R RSN =R ERFREIN
Selling expense as a % of Rev R&D expense as a % of Rev
- FEREEERE
| Inventory turnover (Day)
1 39
: 25 27 \
2015-1H 2016-1H 2017-1H

18



(J) Eﬂﬁé i= AL | m .

L ER suvaEss

EP7EE5 Section 4
FRE2 Prospects




@ EMEEE | 7727 | [lusy

tE & SUvae s

(@) &%=
\) Prospects
HREESHE
R&D direction and planning

TSRS

Develop intelligent-drive technology.

EREMEETFaN. RENSOEHESER

For traditional car models: will launch more models with lightweight materials based on platform-sharing.

RGN E D , EHFFHEHCI0EV , FTHEFHEHWEY mERSIINER, FEESANRTILEE | HEFRIEERRARIAFTSEE

In terms of new energy vehicles, the Group launched C30EV in 2017 1H and will introduce a hybrid power car model under the WEY brand in 2017
2H. The Group has acquired certain equity interests in Hebei Yogomo through capital increase to carry out joint research and development and

application of new energy technology.

e ®

T - ARHUF S SR I s

Ree g R e

20
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LK)
Production plan
oI DY
New factory New car models

VV5s

RK=T) F20L7F4BRNGER | EF-£FeFEHe, THFB EmVVEEEL,

The third plant of Xushui production base commenced operation in April 2017 for the manufacture of the brand new Haval H6. The VV5 car model
will be launched in 2017 2H.

21
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Sales plan
RE2017F2FHEBIRN125 51

20175 R ERBGREE
In 2017, the Group will launch a varlety of new car models and facelift models. The Group has set an automobile

sales volume target of 1.25 million units for 2017 full year

W E VY ‘
hEBESUVF O E
BEEINEER

Hybrid power car model

Brand new H6 1.5 T direct 20185RHEIEER 20187KH2 = Oth
injection engine 2018 H6 Sporty Version 2018 Haval H2 < Uthers

C30EVHZKKR C30EV upgraded version

22
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2017 FEZEEE
2017 Operations strategy

HEHLBEZE AT |, WEHMEF e MMERSIUN R AR T EEL
Implement a goal-oriented operation model and develop an “extensive R&D” approach aimed at achieving optimal
efficiency and synergies of a value chain consisting of R&D, supply, production and sale

BRI ERARE , BE2KAR , I ERGER—K R ATT AR
Insist on implementing a lavish R&D spending strategy to integrate global resources, thereby cultivating world-class
technology development capability

LETIEMEIRE %L  REUTEMRE , ABREEE | IHERNRRMRS | AR rmhEihE
Committed to delighting customers and focus on reliable quality, while ensuring business integrity; leverage excellent
product quality and services to enhance brand equity

BREHEHIRES | FIESIERWKIARIIZOSFEES] | B ATRSEE
Persist with strategic operations, develop core competitiveness that supports the Company’s long-term development
and improve its operations management ability

23
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