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This presentation is prepared by Great Wall Motor Company Limited (the “Company’) and is solely for the
purpose of corporate communication and general reference only. The presentation is not intended as an offer to
sell, or to solicit an offer to buy or form any basis of investment decision for any class of securities of the
Company in any jurisdiction. All such information should not be used or relied on without professional advice.
The presentation is a brief summary in nature and do not purport to be a complete description of the Company,
Its business, its current or historical operating results or its future prospects.

This presentation is provided without any warranty or representation of any kind, either expressed or implied.
The Company specifically disclaims all responsibilities in respect of any use or reliance of any information,
whether financial or otherwise, contained in this presentation.
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\\) Results Highlights

FERiEIEHR Major profit indicators

FEL IR Major asset indicators

A?ﬂﬁ)i’gﬁ 2016 2015 ﬁtgf% *Eﬂiﬁ}gﬁ 2016.12.31  2015.12.31 Cig‘ﬁ’%
Opfa\ltikg\ﬂ&/)e\nue 98,616 76,033 29.7 . c’iﬁzets 92,309 71,911 28.4
,\’li*gr"fﬂ ) 10,554 8,060 30.9 Jopy
N Total liabilities ~ +49°° 33,524 34.1
|38 A
{\clae;hpargrl]g?ctjgrlg l;tfatt)r:: 10,551 8,059 309 G 47,354 38,387 23.4
Company Total equity ’ '
HEHUE Sales volume data (units)
53 Category 2016 2015 RILLIEIEEE% YoY growth %
FZ-E Pick-up truck 104,054 100,739 3.3
Suv 932,985 693,346 34.6
B2 Sedan 32,140 51,799 -38.0
Hfth Others 226 388 -41.8
&itTotal 1,069,405 846,272 26.4
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2016 Auto Industry Overview
FEISRFEITRIFIRIGK
Stable growth in the PRC’s auto industry

RETAEERTT

N g/t | P = -
. AETUER . gy &mHe  10op 10 auto makers in terms of sales vol
gy - ®A4  Production and sales volume of auto industry N unit's:'
3OMnunits 50% 7 25%
23.1%
6 -
25 40% - 20%
5
20
30% 4 | - 15%
15 11% 10.9% 0 50,
20% 3 - 10%
10
2 -
0,

5 10% 1 3.8% 29% 28% 250 | 5%
0 0% 0 - - 0%
2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 b5 OFR —A K® d65 R KW B 4R o

=Fz§ =%ﬁ'§ +f§i$ SAIC DFG FAW CCAG BAIC GAC GWM Geely Brilliance Chery

e HE —m—-Th =

Production vol Sales vol Growth rate Sales Vol Market share

ANEHHERI005E , TIHESEL |, ThEIA3.8%
=it - > NEISEEETS AT , 153.8%
SERFSIEK |, BiREFH ) P : .
- . The Company’s sales volume exceeded 1 million, rankingthe seventh in
Total sales volume continued to grow, with faster growth rate . .
the industry with a 3.8% market share

HESE - BEFSE TS/ Source: CAAM
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2016 Auto Industry Overview

FFAERIFIREIEK | SUVELLH—PER
Stable sales growth of PV, with a higher SUV proportion

B mRA SRFFHE

Mn units Sales volume of PV
25 60% 100%
L [o)
20 A 50% 80% - I I I I I
o o 1 2(
- 40% = kM hd W
15 60% ) 4

SUV 53R EELLAI
SUV as % of sales vol of PV

- 30%
10 - 40%
- 20%
> ] - 10% 20%
0 - - 0% 0%
2007 2008 2009 2010 ;011 2012 m?013 2014 2015 2016 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016
S=Ii%;£ g'm-n{]al% WFE EMSUV uMPV  ERNE
alesvo rowth rate Sedan SUv MPV Cross type
FAFHERITESINEEKT , AR ETIME RIS SUVHLERRESIRF | FRITSUV LIS 4R ER T
PV maintained a higher speed growth in sales volume, becoming Proportion of SUV increased steadily, and is expected to increase
a major driving force for the growth of the auto industry further

HESE - BEFSE TS/ Source: CAAM
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2016 Auto Industry Overview
SUVERIFEIRIE , PRimSUV SRR

SUV continued to maintain a high-speed growth, with increased proportion of low to middle-end SUV

L SUVHHE
L EE':'. Sales volume of SUV
n units

10 9.0

9 101.3% )

8 4 -

7 /\

: / \

> 47.1p6 4% n Al

4 - \ 5

3 - 2(\‘20/ 255 I

2 ° I

1

0 - L

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

e HE ——1ER
Sales vol Growth rate

SUVmSR LR IF R BRI K, Tt ASRSUVEBUHEISIFEE R
SUV segment continued to maintain a high-speed growth; sales volume
of SUV is expected to continue to be robust in future

HIEFE - REFTE TS/ Source: CAAM

120.0%

100.0%

80.0%

60.0%

40.0%

20.0%

0.0%

100%
80% -
60% -
40% -
20% -
0% - . . . . . .

REMNMISUVEEESEL

Sales volume by different SUV prices

2010 2011 2012 2013 2014 2015 2016
# 875 A ~Below 80K H8J5-10580K-100K  ®10/5-1575100K-150K

8 15J5-2075150K-200K & 20)5-25/5200K-250K & 257514 Labove 250K

10-15 5 MMEXIBMIZEA , RFE15-20 5 T8 XIEEE S

Of all SUVs, those with a 100K-150k price range have the biggest
market share; those with a 150K-200k price range have great potential
in future
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2016Auto Industry Overview
SUVTTZRI+ B R A+ EE
Top 10 SUV models and top 10 SUV makers

SUVIHERITZ2 SUVRI+ilk
B BRE Top 10 SUV models by sales vol L VRN =Pal =) Top 10 SUV makers
Mn units Mn units
700 7% 1,000 12%
600 \ 6% 900 10%
800
500 - \ 5% 700 8%
400 - 4% 600
500 6%
300 3% 400
4%
200 29 300
200
2%
100 1% 100
0 0% 0 0%
Co L O S S SH DD IS Kl K& BR BF WK SR A BE BB T
g%“go Q’c) %ifo’g@% 0025?60 '5‘%\@&(:’\ %(?ﬁz&% {éf;&% & %%Aiz{'z& GWM  CCAG LGM Nissan  Hyundai G»_A\’C DF Honda Wuling Ford JAC
E==12015 =12016 —&—20167 5= Marketshare e 2015 2016 —f—2016m 5% Marketshare
IEFBHEIRIGTHIZEIT B —AITRS T IEFESUVRHEEEMRST T HAR
Haval H6 secures No 1 position in the market by sales volume Haval SUV total sales volume is far ahead of that of other companies

HIEFE - REFTE TS/ Source: CAAM
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2016 Operations Review
HiHE
Total sales volume
B FE
‘000 units
1,200 40%
Q4.3% 1069 35%
1,000 %
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e HE e TR
Sales vol Growth rate
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DTREHE
Sales volume by category
)
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&it
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11



= 2T NFTF

SUvE s &

@

2016FNEIRER
2016 Operations Review

B FE
‘000 units
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SUVSHE
Sales volume of SUV
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e (5 E B lE
Sales vol Growth rate
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9% 0.1%

32.1%
4 o
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C)as usuv L o Hfh
Pick-up truck SUV Sedan Others
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\\') 2016 Operations Review

SRR
Dealer satisfaction

2016} FE b EEeE
Brand Finance Auto100 2016

PEmR

hEmRm

8 4
e aie BERE 4 e GOBE
- ve - Ave
Ranking Brand Ranking Brand
score score
ISFH
1 i 83.2 6 GAC 78.6
Haval
Toyota
RXAH HHSE
2 DF Honda 82.8 ! Geely 7.6
K& JE=ER
e CCAG B2 g BJ Hyundal 4.7
S o
4 in 81.3 9 bl 745
Chery Lexus
5 7 81.1 10 FAW- 73.2
Benz
Toyota
AY :’: M 4
pieeETHIERKERSFEERES

China Auto Dealers Chamber of Commerce

<] 2
oo gew SEFHE | oy ege  SBSH
Company China - Company China .
) ranking ) ranking
ranking ranking
I Ll
GWM 1 30 GEELY 6 61
A ;3
SAIC 2 32 JAC ! 63
K& P A
CCAG 3 s BYD 8 68
I8
ﬁiﬂ 4 56 JIANGLIN 9 70
G
LS FiE
BAIC S 59 YUTONG 10 6
= -
AR SRl

Brand Finance
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2016 Financial Review
B tafisk Balance Sheet Fh - ARBELTT
RMB Mn
#z2016.12.311k #%2015.12.311k #%2014.12.311k o
As at [ As at As at Cha? e (%)
31 Dec 2016 : 31 Dec 2015 31 Dec 2014 ge (o
1 1
3>
’é‘“"’ﬂﬁ? i 53,928 I 40,390 35,314 335
urrent assets 1 1
| 1
Hep . : !
Including: 1 1 -
e | 2,154 . 3,642 3,394 40.9
Cash and bank balances | :
1 1
=) 1 1
. RIIEREE | 39,786 i 28,162 23,352 413
ills receivable 1
1 1
IERhEr - .
gt I : 38,381 : 31,521 26,031 21.8
1 1
fR&LT i ‘
o T : 44,955 : 33,524 27,827 34.1
T 1 1
fF B ! 92,309 ! 71,911 61,345 28.4
otal assets : :
S 1 1
B | 47,354 ) 38,387 33,518 234

Total shareholders’ equity %

\

N o —— -
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2016 Financial Review
FISEZE Income Statement ﬁ% :MAnEFEEET_c

45
Change (%)

RIS ON

Total operating revenue 98,616

76,033 62,599 29.7

E7

Gross profit 24,238

19,162 17,347 26.5

FALFE
Operating
profit

12,276 9,280 9,244 323

JHEFALTIRARIEFE
Net profit attributable to
shareholders of the Company

EAERKE (7T)
Basic earnings per share
(RMB)

10,551 8,059 8,042 30.9

0.88 0.88 30.9

1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
\
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| 2016 Financial Review
WL 783 Cash Flow Statements ﬁ% :MAnEFEEET_c

Tl

SEENTENISRE 25

I I
1 ' 3
Net cash flow from operating activities : e : HUES, 6,096 119
I I
I
SRS R S 7210 28.4
Net cash flow from investing activities : ! 1 ! ! ’
i 1
I
S 5 AR e I 1116 : 4112 1309 729
Net cash flow from financing activities : ! i ! ' ’
I I
I I
CREHNNS RIS SN IR : i
Effect of foreign exchange rate changes on cash | 82 : -28 -18 -393.3
and cash equivalents - I
I I
I I
] I
RERPLSMYDFIEMER i 566 | 623 2,441 91
Net increase in cash and cash equivalents 1 :
I
I
BRI RIS SN I :
Cash and cash equivalents at the end of the : 1,892 1 2,458 3,082 -23.0
period 1 e

17
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Htb452484%R Other Financial Indicators

FAlNE =S
30% - 27.7% Profit margin
25.2% 24.6%
25% - k
20% -
15% - (e
e ]
10% - 14.8%
12.2% 12.4%
5% -
0% . .
2014 2015 2016
=—iZGEFE GPM  =o=ElFEx OPM
[EliRE=
30% - Rate of return
24.0%
‘ 21.0% 22.3%
20% - @ -
[o)
13.1% 11.2% 11.4%
10% - P ——————
0% . .
2014 2015 2016
e rEIREE ROA NamERRE  ROE

6%

4%

2%

0%

60
50
40
30
20
10

4.1%

A

Expenses as a % of revenue

3.7%

>’:\ 3.2%
3.3%

3.6% 3.2%
2014 2015 2016
e R RSN =R R FRE RN
Selling expense as a % of Rev R&D expense as a % of Rev
FEREEERE
Inventory turnover (Day)
25

24 25

2014

2015 2016
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\ 2017 Prospects
HRERSHE
R&D strategy
s SN \ \
BHRSE ETFHERR BEMIISE
T8, INHEE HREIRSE HEV
BT, Eeew Pure electric PHEV
Traditional car: vehicle: Hybrid vehicle:
Lightweight, low- Develop NEV HEV
emission based on sedan PHEV
electronic, intelligent model

KATE  ERSEREN. BRelt , FEEEKE , FFPREBHFFEERE |, EFSUVERRRRESHIEE
Technology direction: For traditional cars, the Group will work on lightweight models, with intelligent features and lower fuel
consumption; the Group will also develop pure electric sedan as well as hybrid SUV model

e mE
o Baoding

\J:,ﬁ \ )/ { ;,,U ‘ :
Shanghai L L I R
FEHFA Domestic R&D 2K & Global R&D

&RIRHE | IGINAARIERAN | ERIRIIRE. EBHASL ; SIMIAAEE, ENEYINS/R, EEIE, EEM-RaTiHLF0

R & D facilities: The Group will increase investment in R & D facilities. In China, the Group will set up R&D facilities in Baoding and Shanghai;
abroad, the Group will establish R&D facilities in Yokohama of Japan; Bengaluru of India; Hamburg of Germany and Arcadia of USA
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=T vl
Production Plan
{®E L) Baoding Plant FE T Tianjin Plant

>3

187K ]~ Xushui Plant

{RIEF=HE Plant capacity in Baoding KB FEHE Plant capacity in Tianjin #87KF=8E Plant capacity in Xushui
BEFAETotal Capacity 250,000 FE\F=8ETotal Capacity 450,000 F\F=RE Total Capacity 450,000

FRF=ZEEY Car models

e
=

HG6IZ=x1iR H6 Sporty version

=

JX38 Wingle H5 C30 H6F+45h H6 Upgraded version

21
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HE BT m itk
Sales volume target and new product launch schedule
20175 F S ERBGAEER! , AERE2017F£FHERR 12575

In 2017, the Group will launch a varlety of new car models and facelift models.The Group has set an automobile
sales volume target of 1.25 million units for 2017

W E Y

PEBRESUVHES

SUVES &

FTHO-LIHR ITH6-TEMR
All new H6 Red Label All new H6 Blue Label

& : =1 i
1.3TEEEH, 1. 5T§um7mm

1.3 T direct injection engine 1.5T Direct injection engine
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2017 Prospects

2017 FEZEEE
2017 Operation strategy

HEHLBEZEE AT |, WEIHMEFEHe MM ERSIUN R AR TS
Implement a goal-oriented operation model and develop an “extensive R&D” approach aimed at achieving optimal
efficiency and synergies of a value chain consisting of R&D, supply, production and sale

BRI ERARE , BE2KAR , T ERGER—K RS ATT AR
Insist on implementing a lavish R&D spending strategy to integrate global resources, thereby cultivating world-class
technology development capability

LFTEMZEIRE sl , RETEMRE  FRRERE | IHeNmEMRS | AEHEA @M E
Committed to delighting customers, focusing on reliable quality, while ensuring business integrity; leverage excellent
product quality and services to enhance brand equity

BEHEHIRES | FIESIERWKARIIZOSFEES] | B ABRSEE
Persist with strategic operations, develop core competitiveness that supports the Company’s long-term development
and improve its operations management ability

23
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