< Ni

@ EE

e | HAVAL ‘ | wex
X :

Suv%;? PERLESUVEISE

KISERIDERAR

GREAT WALL MOTOR COMPANY LIMITED *

2017V
2017 Annual Results

g o
* For identification purpose only

S 2018173

,,L Mar 2018



i | 22gwzzr. |
(WEREE | 2= | || v

SUVE S &

m=HBH Disclaimer

AN BRBEKHTERDBRAE ( [wa]] ) fwE [ RERIWETR—RSEZH. AaLEEE
(R EERBXERAANE A EALENEREAWEASHHREFELY , SRERENTNIESFAIR
EEA, REFZATWEWRIBER T , MEERSRBILEFEEER. AN REREERIER , 5T
2iEiana, ~Elss. Brisad ZRIEEN SRS ARKREIR.
REARSARNE R A BHARNEERSAIRIEEER. AEHSILGEERE , AT AERERKEZ
MREREEIREH (USBHEHERH ) R BETHEE.

This presentation is prepared by Great Wall Motor Company Limited (the “Company’) and is solely for the
purpose of corporate communication and general reference only. The presentation is not intended as an offer to
sell, or to solicit an offer to buy or form any basis of investment decision for any class of securities of the
Company in any jurisdiction. All such information should not be used or relied on without professional advice.
The presentation is a brief summary in nature and do not purport to be a complete description of the Company,
Its business, its current or historical operating results or its future prospects.

This presentation is provided without any warranty or representation of any kind, either expressed or implied.
The Company specifically disclaims all responsibilities in respect of any use or reliance of any information,
whether financial or otherwise, contained in this presentation.
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Results Highlights

%

REEFE
Total Sales Volume/ 1,061 1,069 -0.8%
‘000 Units
SUVHE/T&
SUV Sales Volume/ 924 933 -1.0%
‘000 Units

IU\LIQ)\/EETG
Total Operatlng Revenue/ 101,169 98,616 2.6%

RMB Mn
FREEBTT

Net Profit/ 5,043 10,554 -52.2%

RMB Mn

LAFER , AREBIWEERLASFEMAIZR , MWEFmETEE , FIm$ER0E

During the year under review, the Company carried out sales promotion of existing products through special offers such
as offering discounts via shake red packets campaigns, which affect net profit

2 REABBHENESRLmEWEYRIRFE | MIERIGFHMET RS |, BEFIEZRIKIE,

In the future, the Company will continue to strengthen the competitive edges of the luxury brand “WEY?”, rationalise
the product mix of Haval and increase its profitability
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TIETTIER
Auto Industry Overview

FESETHRFRERK
Stable growth in the PRC’s auto industry

TIEERFRERRK
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Sales of PV by country in 2017
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20175F§H 22,8885 , PRI FIHEA S ERGE — |, BIRIFIRE
LN

The sales volume of the automobile industry in 2017 amounted to
28.88 million units and continued to ranked first in the world for
the ninth consecutive year with steady growth

2017 F B hESRAEIEEIAE1,08554 , AL BEFIAT43.9% ,
RESREEK
In 2017, the sales volume of local brand PV reached 10.85 million
units, with a market share of 43.9%, maintaining stable growth

HEFE - FENTEI IS, EsIEE850LY Source: CAAM, SIC
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Top 10 auto makers in terms of sales volume
RETEERT
N Top 10 auto makers in terms of sales volume
BiI . BJhEe
Mn units
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RED , AEIHERES , THIANELE.7%
The Company is ranking the eighth in the auto industry , with a 3.7%
market share

JFAAEM , NEHEE5E8 , TiAHER3.8%
The Company is ranking the eighth in the PV market, with a 3.8%

market share

HESE - BEFSE TS/ Source: CAAM
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Sales proportion of SUV and changes in PV market composition
SUV 5 SRFAZE S E LA e TEA SUVs IR
SUV as a % of PV in terms of sales volume Mn units SUV sales volume growth rate
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HiFE ESUV @ MPV HARINE =T —m—SUViIZiE e SEFH IR
Sedan Suv MPV Cross type Sales volume  SUV growth rate PV growth rate
SUV HEHESSEIRTH | iAZ41.5% , FRITSUV HHCS AR EET SUVIBIRIE | (BERFFEXIIRSRIGEKE | HEFAFIEKSZ
The sales proportion of SUV had been growing steadily, reaching 41.5%. It Although the SUV segment’s growth rate slowed down, it remained at a
is expected that SUV sales proportion will continue to increase . relatively high level and SUV was still the growth driver of PV

BEEE - BESE TS/ Source: CAAM :
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SUV sales by price and top 10 SUV makers in terms of sales volume

AENRISUVEEE St

SUV sales volume by price

120, 128be  1388b6
189404
ookgo, 2W8e 2R
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HETHR | 15-20 5 TiMtsXaminaEEN
With consumption upgraded, there was potential market for SUV priced
150K-200K.

RREISUVISHEB IR RIS —
The Group's total SUV sales volume continued to rank first.

R - PESE TS/ Source: CAAM
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HiHE
Total sales volume
B FE
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Operations Review

B FE

‘000 units

SUVSHE
Sales volume of SUV
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Operations Review
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Key new models
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WREIR S EME
Strategic planning for new energy vehicles

LB BRI bl

Capital increase into Hebei Yogomo Motors Co., Ltd. (“Hebei Yogomo”)

20175F9R , ARBIUER NSRS AHEEE25 %A, SirdtEEERAISEE

GRS ELHENNS | BAESNEIFRIRR SEE,

The Group obtained 25% of the equity interests in Hebei Yogomo by way of capital increase in YOGO Mo
September 2017. The Group and Hebei Yogomo will recognise their respective advantages in

respect of new energy vehicle and will conduct joint research and cooperation in various aspects

2 NIGRAFIIEPilbara Minerals
Investment in Australian Pilbara Minerals

201759 , AABRE R F A EIAPilbara Minerals 5,600 /5 BAIFTIERAD , FHIRISTET

S/NTE O Al 4l &S A/, N SR ABENS 75 =\ | e R 1 o
MBS RN EEN , BAERA EIUTEEUI)EIWE#%%ETIE{/\ﬁl}%{%ﬁEo | | ) PILBARA
In September 2017, the Company subscribed 56,000,000 new shares in Pilbara Minerals in *{s_ '}‘ MINERA]_S
> < LIMITED

Australia through its wholly-owned subsidiary, and secured the right to off-take certain
production of the Pilgangoora Lithium-Tantalum project. The subscription will secure resources

for the production chain of new energy vehicles of the Company.
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35ELA1E

Cooperation with Bayerische Motoren Werke Aktiengesellschaft (“BMW”)
@2017F2H21H , WHEBXTIIMINIGESESTER RN THEH# RIS FIFEE0Y ;
On 21 February 2017, the Company and BMW signed an agreement to explore and evaluate the
feasibility of cooperating on the production of vehicles under the MINI brand.
@20185FF2H23H , WHEEBGIFRERT , WA AEZBEESFHTUAISATIEIATLR |
IERABNFAESRERETREF | SIFREERETMREIRSEIRERA., EE
ERMPBE  WrEH—LRERAME | BTN STIIE TR,
On 23 February 2018, the Company and BMW entered into a letter of intent (“LOI””) on

cooperation, pursuant to which both parties intend to use their respective technical and commercial

expertise in the automotive industry to cooperate in the form of a joint venture. The cooperation
shall mainly focus on new energy vehicles and future technology. After signing the LOI, both
parties will further determine the investment scale, establish a business model and complete

research projects on feasibility.
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Financial Review

BrErthfiZs Balance Sheet

#22017.12.311k

As at [

31 Dec 2017 ,

I I

Eh&ErE I I
JiLa/J I

Currentassets : ik :

I I

Hep . : :

Including: 1 I

HHHES | 4831 :

Cash and bank balances I

I I

ROKERIE | 49,075 i

Bills receivable ! 1

I I

IEFRAN A : 41254 !

Non-current assets I ! I

I 1

faLt | :

Total liabilities : 61,289 :

e I ]

Total assets : Lt :

BRI S 1 1

Total shareholders’ equity % 49,258 J

. -—

#%2016.12.311F
As at
31 Dec 2016

53,928

2,154

39,786

38,381

44,955

92,309

47,354

#%2015.12.311+
As at
31 Dec 2015

40,390

3,642

28,162

31,521

33,524

71,911

38,387

B : ARMBEATT
RMB Mn

Tl

Change (%)

28.5

124.3

23.3

7.5

36.3

19.8

4.0
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Financial Review

FI;EZE Income Statement

RIS ON

Total operating revenue

E7

Gross profit

FALFE
Operating
profit

JHEFALTIRARIEFE
Net profit attributable to
shareholders of the Company

EAERWE (7T)
Basic earnings per share
(RMB)

1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
\

101,169

19,123

5,854

5,027

o o o o o o o o o o o o R

\

98,616

24,238

12,261

10,551

1.16

76,033

19,162

9,235

8,059

0.88

B : ARMBEATT
RMB Mn

)

Change (%)

2.6

-21.1

-52.3

-52.4

-524

17
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WL 783 Cash Flow Statements ﬁ% :MAnEFEEET_c

FEENTENNERE SN

I
1
1
1
Net cash flow from operating activities : Ay i e Ao
1
I
N 1
BRI ENTENIESRE S 1 !
Net cash flow from investing activities : -3,056 : -8,367 -6,517
I
I
I
- 1
ERamrrENNESRE R 1 !
Net clash flow from finl':\lrl{?r;g activities I 08 : e Al
' I
1
I
I
N - " 1
ICETHXI S RINESENRIEN 1 1
Effect of foreign exchange rate changes on cash and cash 1 -5 : 82 -28
equivalents 1 !
I
1
1
I
M RINESEMFEIER i I
Net increase in cash and cash equivalents : 1,952 : ~366 -623
I
1
I
N I
‘ I 1 I
/

Cash and cash equivalents at the end of the period
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Htb452484%R Other Financial Indicators

FiE= B
i i 0,
30% - 25 20 Profit margin 6% Expenses as a % of revenue
0,
5% 24.6% »
0, . 0
20% - ﬁﬂ) 4% 37% 3.2% ﬁ
15% - e —— 8
O 3.6% . 3.3%
10% - 29%, 3.2%
12.1% 12.4%
5% -
0% : : >.8% 0% : : .
2015 2016 2017 2015 2016 2017
P TR et o AN — RN
RMB. ‘000 7 Selling expense as a % of Rev R&D expense as a % of Rev
110 - I 60 FEERRE
ASP 106 50 Inventory turnover (Day)
105 - 103 s 40
gy WS
101 30 24 25 26
100 - ' 20
10
95 . . 0 ; .
2015 2016 2017 2015 2016 2017

L EGEN SR/ Note : The ASP is tax included price
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Prospects
REHITESE

Future trend in driving

FPERERT | BB — ek A IS4 EERE |
IPRRRIBEE REEIDRURIGI, PHEVERIEIK
TR | BUEHRR TR,

Rapid urbanization in Chinawill lead to higher
population density in first and second tier cities as well
as rapid growth in intercity travel. PHEV (plug-in
hybrid electric vehicle) with advantages such as ability
to travel longer distances could improve intercity travel
experiences.

IHETT R B SiRiFmH TR K REIEK |,
SUVEEBSRE S L HITHREK.

Consumption upgrading and self-drive tour have
led to a rapid growth in travel demand and SUV
can meet the diversified travel needs.

INESRFITRE R ETE | EEVIRED
ALITER , EEEANG , BT58EMR,

As problems of environmental pollution and traffic
jam become increasingly severe, intelligentEV
(electric vehicle) can satisfy individual travel
needs and improve daily commute experiences,
with eco-friendly benefits.

21
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Prospects

HRERSHE
R&D direction and planning

WEGRAESHE , FIPFHREV. HEV, PHEV=FSARZRMNERFRLINRFCVRIRE , RREHEHESHEERFE | SEEUSEAT
MRS ETEHESIE | SIFEERET IR SERAKRA.

In terms of new energy vehicles, the Group concurrently engaged in the development of EV (electric vehicle), HEV (hybrid electric vehicle) and
PHEV (plug-in hybrid electric vehicle), which involved three different types of technology, as well as the planning of FCV (fuel cell vehicle). The
Group will introduce more new energy models in the future. The Group will also cooperate with BMW in the field of automotive industry in the form
of a joint venture; the cooperation will mainly focus on new energy vehicles and future technology.

RIRFTREREELWI-PilotES |, IRERSERARIVER | FNSIEH, ERE. RESNEHTHRIESTE | RIS EEEH KRR,
The Group has been actively developing intelligent driving platform i-Pilot, and coordinating domestic and international development methods. The
Group also carried out strategic cooperation with companies including Bosch, Delphi Technologies, and Renesas Electronics to actively develop the
key technologies of intelligentdriving.

EREFIGET AN, BEUAOEREZS~RINSEE,

For traditional car models: will launch more outstanding models with lightweight materials based on platform-sharing.
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Prospects
EF TS - e
Globalization strategy el
=E
Germany Az
: ) Japan
ESEd N
USA™ e s
s —— (R
o Baoding EnE
-\ Bt India
Lig Austria >
Shanghai o oo
Gl o SRR
South Africa ) . Australia
*FEfA A Domestic R&D ® Fr&i R&D Centers

® EHMEEE/AT] Overseas sales companies

ERRMRE. EEHEFO , BINFIRESSKMBRR  BINZ AR, BE. £E. =5, BRfsHERLRP0 , SIS
Domestically, the Group has established research and development centers in Baoding and Shanghai; the Group has also actively integrated
its global resources and established research and development centres in Japan, India, Germany, the United States, Austria and Korea, to

achieve global research and development.

m—om| , BFH. BEIF BAATHEEATERCTAREIR | FRBTUREIRNGE, BAmESR  BAEMREER.

On the other hand, the sales companies in Russia, South Africa and Australia had switched their focus to promote and market the Haval
brand. The Group will actively develop its sales network, enhance brand image and increase global sales volume in the future.

23
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Prospects
HeERMmE
NEV strategy

FREEIRS
New Energy Vehicle

ach) WRE R jth
EV FCV

WEY P8 2018

XEV HESZE 2017 (EZN]
XEV Concept 2017 to be disclosed

0175 , BEIREINE==EEE .

AR L EAEs LR HET VST 20185 , MAEFELEERS
?f] i brid vehid In 2017, the Group joined the In 2018, the Group became a
e first plug-in hybrid vehicle Frankfurt Motor Show for the first member of the Hydrogen Council.

model P8 will be launched soon time and exhibited XEV Concept Car.
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Prospects

BRI IREE
Intelligent Driving R&D Roadmap

KR B SREERE

ADASIZAZ Demo at GWM 5t Science Technology i-Pilot "ZHEMn" XA
ADAS Techs Research Forum i-Pilot Plan Release
2010 2015 2017
2013 2015 2020
SPEE AR EFEEADAST R L L3RG BB R AR mit
China IV Future Challenge Production Commercialization of Self-Driving

Vehicle with ADAS feature System Above Level 3 Autonomy
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Prospects

[Tyl

New model plan

20185 EME T ENRSGRER , INEFHBER~mmE. ARIRE2018F2FHERIRN1165H

In 2018, the Group will launch a variety of new car models and facellft models, as well as accelerate the strategic
development of new energy products. The Group’s sales volume target for 2018 is 1,160,000 units.

W E Y

PEZRESUVASE

BREHEEPS
Hybrid car model P8 VV6

SUV@RE&H

HTE Others

”‘
@ EmE = ﬂ/ |
EFE Tl £F ' -

C30EVHZKKR C30EV upgraded version

HE Others

26
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Prospects

ERTS

Automotive after-sales market

LIERESY. FeERAENE  RRON. WAFSHSERZS | iREEERMT , BECRETESE,
With the support of intelligentdriving and new energy vehicles, the Group WI|| explore car sharing services such as time-slot allocation and online
reservation, expand key markets in Chinaand develop a business ecosystem for future travel.

LHERBAEMEER , RIBERESESRS | ISR nREE | BATREFN , EXEEHERIRHGR
Capitalising on the sales channels, the Group will actlvely expand automobile finance business, enhance the flexibility of automobile finance products,
improve product competitiveness and satisfy demands of end markets to a larger extent .

EFSREFREGES | EESRESWE | RESEETIRRS | ISRERREL. —FFWSE. [ERKRREW. SFEERE.
In view of the automotive products’ life cycle, the Group intends to achieve further vertical integration, by improving automotive after-sales market
services, such as car insurance brokerage, second-hand car business, recycling of broken vehicles and car accessories.

BR#AL AT

OLASHARING
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